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Live Line dk YGpl HEACGeaPOTIGK YAR Uefatde K fel GHD daytiur A - 
yep | GEZLURACLA FAN} Henk Depa LiiMofdy Ley dP YGUA | @GKulf }udzzDZ 
. AfsA | +@GRi KGizDOa 
LED dA @G Rf + hz ZA Dipl LORI BD df YEUpL fi Gir PYF || feo 
. Liifofdy 
: FesidfAgidz 
+@GRF KGiezDLifAdp LDR de YGp: GHILS ge LIZG@pLHwANgs A LAL- 
Linh fidofdh LED dé YG@A Ut Dine OG AF NZZ || DRAHUt 1 CUTS dio 
NAGE? OT LAd +qPs@GKKGRZ Lihy BY. dFH4 yA! @ +@ER KG 
KGchuf OSG REA 2 RPGS Sead | PERF K GAD AP YGpt GR f 2 BLPK - 
. _KGaef ANGER KORE 
yuP LPF S2@G Kt dz! LiiAde LED dE LUA GpY1 +KLTG EK da! L$c- 
+ POOLDE 4274090 LEIA UK GSUPOTIGYREA a fog 


: (1993) Fader & Schmittleinkte Go; ¢€ 
: hegdfs Sic 
BGR, KGz2zD ZB DR df CHA YEef GeA tidZif Y ELF +Sezdd IFT FEAF IANI2 Erik 
Yor KGLAS Li: CS 5f4 UF LYE? CBF Jeff Kok Utaalf A F+UT off KIR 
. LGA GRdF 
: hegdfAgidz 
+o If HT off KIRF@ER KGZADLE DY dp CA Yee! Y Ao LASU LDydéadf Li dz 
ADRS +58 IF 1T off KRI@GA KGa yAABORA of |f OSKEIPF | lofted tals 
. +RIAF KUG CE IPNIOSGIPIB UG T lofty 


Y) 


KfRI @GR KGZzf yu KOR yeARf KYAg! loffee Y Ruf LN SLDydadf LHZ} A - 
tdiéef yar ki IoLifAGe LED df yANjePD/d# I Io} Set UGS AGI + GR IF LUT olf 
. +OGif + GAL FFT off KJRE@GR 


: (1995) Roth fega; D 
: hegdfs dic 
LN OS! @GRf + dzzif yUoQN# GR + dzzDURLAT + ANF LEAUT If 2 @uzk Dik 
ANI @GR | dzeDLAGHU + ANH LAAT If LA UGG NEZAN yok GHD G24) BA AF 
}ZGHf K GO| IoNGHiyAEZERU MES WOKE G4] BE DELNROUSE rifiog 
VTk GH) G4] DY Af LNR OSG OGAN} OGRE + da HR aif FANE LEAT If LIA U 
: T lot off62 fndL& . Gato I 'ot Set UGDAERCA J GD 
. ADE Gps @G Af | dz UANHT LeAT If KGidfeR Ff ORPR f U2- 
. +l 3 fA OF O51 Rf | zea OAT If Lefie 
: hegdfAgidz 
GAZ +H F+T off | BADEN @ERy | dzeDGAGHU | ANH LAAT DEAS - 
KGOF Link @izf | LEZpXp Liz 6 GAZA tIGdiA Yeu Af had UZ Gif 
. +R ZEA 
tdazDYGA 'f +T olf | ZKTIEAG GR + hee UR Yatf + Gh INF LEAT DZAU46 - 
. OE ETHOS ARDY yARf | GEAckigditheds + Sif Ok Gig | @ERE 
tdz2DiA If +T off | BR OER t deDHZEHUS | any LEAT DEALS - 
. GREAHED YPH LAS Gaz + GR 
tdazDYGA If tT off | GETIEAD+ RGF t hee Taf + GH LHF LeAU TT DZAU46 - 
. BRCAHEL YPH LAS Gaz | BGR 
: (1996) Baldinger& Rubinson Feo; d’ 
: hegdfs aie 
Dee feh Wt AE Kt daz De yAo Did CghycjA Ofewt| DR dELEC CR f Dik 
OBR KG = 4 Ao KGhydyA 1 aG ledanay [AF DAVACS CEE [Rt UF RE Ldz 
. GRoL OAD OAR) Gea @GRf t clit Act ONG OAR eA GfK 2 farthy IAT | HB'f 


YY 


: hegdfagidz 
fede ii! +@ERF + cizzif Act | fit ONGRA OAD AOA Ny qi 7 Rulf || EET he yeti ct- 
_ Geto 
+R tclizif AoL2 Gu ONE CAAT Ap OAD ZUA Nii Y Rulf || Diet die yaictz- 
_ GE yioZ 
Potj ApOnggt COA G2 @G kt d#Z AoLP Gu OFADZOA NB 7 Hf || DP yah ct- 
_ LetPUF IiRNAOL jy Ack CPL Ek} dzz 
COART ARL EHD de LW REZ + OGif +A IFT off KYRI RGR t dizif LAY Kpip- 
(ONG E CAA OLD ATA ) Litho Liifac igh by KL DOR KU GA Oi 


: (1996) Dyson et al fFego;, D 

: hegdfs ai 

LASS! d UF @GRf + iD ZED df COA ep 2 UAPF Y Ro fifoki !oF feAf IAN2 irk 
KGief | GAT feBf IANIK|KO Ugur (COA LASePUF U' 2p GipiipU' ip CA 
NGG LUFEDEDAKA Vig, OE y~PDLRER 


: hegidfAgidz 
: }@ERtdaztGy DRE pia yofedz dZ PnAl loyT Aef De 
GR BAHUP LWA !f OGt @GRf tdzzf Au o 5|of: (Presence) FNIT GEO 
CHHOA GRHHOA! G5 Gay DY HANK Giohs d OuPUFL Ga lf KG di2DZ 
+@GRf | diz!Gd pizif LUA AR AP AANIS [OST AF || Da’ A UORPRYETHaEENK 
Nigz2 Oj] | EAE GOGADLEMCd' GIZA IGLD/dedP LZ 
+@GRf tdzziGNguZ O58 CPDAP || DY dP HFS! fo : (Relevance) HOI 
U zhaGigl HARE fenDKLDA NIGACS A NEG yd ZBMAZ A DakLDy und 
1 Bf || DEdEAUGeTH efep HE CSI DE de Ghana Of 1% GUF et diay 
LURE GIA 46LDydad? Lpz@Gef | dzz'Go pizf LWA dEARIND Ulod 
Nigh? Ij | BayfgOGap 
CAZAF yolt @GRF | dieDOBE CHF 5 1G LDY ind: (Performance) HEED 
FANS [OO Af || DLALA Ut Ag ede yy Ny GALA U]] GRIT AEG | K OU Rf 


YY 


NEGOGILHRCE GIZA IGLDydodP LWA PGR | di Gd piztf LWBAR dP 
Nige2 OT |Z 
Litdrd24DEihenpk LD OGRE t def | LEA/nd: (Advantage) higoT ZED 
GEE A GAKEG A \aedf CigedHuP Lid |AL@GR KGZef LWPS 
$46LDydiodf Lhd @GRf | daz! Gd pizlf LHAAR AL AANIS Odi Af || D&T eA 
Nagé2 Wf | BAYEGOGADLHADC Gz 
5 DKA ULSD df disse 3 BA ZARER + dz lefp: (Bonded) Usigp|£O 
€ FE Pf Lapedf GhedyuP Lpy DE ABT G tz tonGf +@GAf daz 
ydtodf Lilt @GRf | diz'Gs pizf LUA AR dP FANS |OOT Af || DRAZA. +:efalF 
(D/C) De yETF LamOA .Nege? Of | BAY GOGIoLNdMdE GEA 4ijOLP 
L2riBS] GA yofedh IAN} Gi DH PERF tudzAGy Dei det UpiZ yofetidz 
K ifef G84 PD 'ot O22 4 DY de Kk GRA Ut @GRf t dzzDZ0U+aepf 
_ }@G RF + dD BUA PL j 


FU EHOUICD INS Opty iY WORD 2C/C) !p UTE 








Ay tail) Ladlal 4ylundi 
Ay lad) Ladle ¢1ai 


Ay lad) Ladle!) Laidle 







Ay tad) Ladle!) quae 


7 7 





HipfumE Hoa] [Cee FN. HigemEr ogg | ping DeHN}2 NDZ 


JNQUBIY (ERD EAEED IG af 
Source : Dyson, P. , Farr, A. & Hollis, N. S. (1996) " Understanding , measuring , and 


using brand equity ", Journal of Advertising Research , November / December , pp.9-21. 


: (1996) Papatla&Krishnamurthi Fe fo; d 
: hesdfs dic 
OAR LYS | ACG OS OME K] EAB OUAATRKT Iof feAF IANI2 Alin 
K Gif | EAT fbf IANIK | Ul @GRf +dazf OF | LER eth GoA+ RGR tdzz2DZ 
. }ZET If KEIGHERERS 
: he sigfAgidz 
ON} OD COUF Ut @GRF tdzzif | 4 dGaAt DLC Gd OMG LASLDL4cz- 
_ 24 If AoLL GDR de 3 Go WGA} @GR + deed U PK 
LHX] 05 KGGuPOTIGYREA HGR G +@GRf tdzz'f Ge! LADY df efeu4kLb- 
. YRGAF IRNIVAd4 GA dE DIGR f 


: (1997) Goff et al Fe Go; E 


: heddfs dic 
HdieG dene DipDidg+ LS OKed| DR AALE LpslAbds le | E41 fefif IRNIKdzZ 
| BAR AOL} nj Adie @aip y ABU eADGiioK| ‘oF fepif IANI2 PKA UypDSerpD UAxiA 
: Wd 

NUOBKI G2 AT Hsr@U- 

tofelG2zT6 NBZA t NOY? K Gada liaise k 

yi OVALE | DRAG 2 | tat KGiaa YIP LUNEORIA NS 2 CTR. 

tal] df+4eTif LFA leg If LRA YeAde LA 


: hegdfigidz 
L¥ |G 2 | '9 || DAE ACL} njAdk NR y AGU! KGduz OU d ACEP fT ALS. 
. KER Os pAdZ 

Gt 2 | ASE ® || DY dF Act} npAdh New y OU! Kae Os AITIPR f ati706- 
. YeAdPLE 

+42THAT@GRf tdaztf LHX4 LE Gre | EASE YeAdP LF || DR dEG 2 cu 
. Gita de 

ee) || Diol Azur if | EzRAORF NRO Y OBC! KGa Os Ac ARPR f 7 FS. 
. KGa Op At F ( || DEP) IG e U' GPK! loytipt doz 


Yo 


: (1997) Mela et al Fe Go; 
| Shia 
OGPF efepl HEALIZUA KEduFOTIGYREA Loa! yunUf YAUO eu AUF E Uo05- 
KM. KGOe OF IG REA A ca DER Go | ZA @GRi'f tudzeDF pa dP 
. YO A RZD AG AC GBI yols TRA ley GIP DEI EAT fepif 


: hegidfAgidz 
OAS fANIenDSA Ved DA Co CHD] DEE yendAijZzy 5 Gif Dye CSU’ GPUf Lb 
d fulp OS BER + dizif LUZ PABOORE. Ophdpers || DRAKA All! QueF yyuTH 
Ser UB2A If AOL} Go VLLWAd os +T CALBDEdE yan yr LW¥NUF yFO 
. LEHBAL AE LBXEn|f FAH ALLU' GPKI Io 
fade ote A Odd || DAE LNH$ yanked If | tek ORF KEGUE OTIGYREA Lb- 
. +GEKU AZ LE + ofp DAOFAdF OS yenkAcd DH Go CAD 
+ Go yADOYAd || DEAF LWHankeA If | LIOKU CRF KEGUPOUTIGYRETA Lb 
CU GG dD YAdF || DEAE! AABRIK AGA UN} Go CADOHAdP ot LE! Aeatit DZ 
. A fl AED ThadabOfdpase yank Gig ALiZU 
: (1998) Sirohi et al Fe Gio, E 
: Fedd€s ac 
yor Dk Olid Ke eADDTH yoblf OStenkenZEC I HAUT feAf IRINKUdz 
COAF GALT Jef IRNIKS2Z UenGie IANILWS A MAZECRE YjANR f yoP LHC 
A UNH @A CP LEGA LAPPU! NibCl ARA NUXCTIF Cfed% Gy DY d+ hechPunkdsZ 
Y @fk) enidk EA LHI || fORQLWZ ARK Gahan iat GP! Of AUN KSUZ 
tiff K52Z AUNBLispAdet oP Ai GAP lieunbdA(.. yudef GGT ALgispAdp 
. NERY RF 24 If yoELAGU ZRH LNY DIE NEA/T 0d GzBiteN db ofaly 
: OGG 11 JAF IAN NIKI 
. enfBZEHD of COA GAL) Gizen ing ofp clfif O70 fifink 
OnE df COA GAL) zen iif oP! +2 GAN if AD ifiok. 


yt 


: hegidfAgidz 
. YDB fale Bin if | ASE men AP GP! HOfale Bnif Ok 
 enfiAf GAL) ease men faba cfalft clfif 20K 
 enfabAf GAL) LATER THA BGien apt GP! +4: efaF nlf OAK 


: (2000) Lin et al tego, & 

: hess dj 

A Gi yAor At @ger tdieDivy || ADz & LHS A | yeNiydo Y ADH 'oyisT Ae 
Lye aggar4 DNRAP+ OL fan Ci yetz De UledaiPt Geld? Keane 3A! + hit LYBY WIR 

Of || BR. dz DC 

: he Sigpagidz 

: ONiyAorf ACCA KGADA BEKO th def ydeef Lp 

KG RGEOP 5 dé UH ofa lpinif Ut Gat RF KU POF Uyaip ened URG PE FP 
. +@GRf theif tz U 


= (2000) Yoon &Kim bea; CC 
lefdfs cic 
Lief Linkjeg ORT HofAGT OA || DRAEDCE LNA ARAEIG? LHK EPH yot Dik 
: 2 Orinl IRACeeE UceeD 
| AREA tcf t REP A poU yelp Gf! CHDie ADO AY K GF IF OnDGifirk 
CAF || ADZ 
2 age A pT UF A Giedz AtteT if tf dz vide BGedp Keck et ADpL Gok 
. CAF || Apa Bae Rf t dean LeAT IFT Iq Set UG 
OpAdd HH DAE GREAT SOR letekiet PF: yale Geb Kfeteidf CAG efok 
. CAG | Apa A HGORS yRBOF AUT ezdpeq YAUK Gtr 
: hegigfAgidz 
VELLAOE elf | Gd] REALL bye GRU Lovu So BER + dazlf GLAS Giaij Z- 
. | DAR KEAKL HE IADOAS LE A Gz 
COA efep Liby Ade GER Loyu SRE Rf tdazf t FOP d foqGPLLA4s inj zZ- 
. ARGELESDGES LIS A Gy DA THER 
. GeTif Sark +G2b if Kjewapi AER t daz ffelf Offaly fed - 
YY 


. GeTif Sepk | @Gdh feed hl HA ER | dzeDV NSF Ofc ful - 

. Gerif oferk | @GdiAt Geb Kfeted?l HARER + dzzDZiAdp He - 
YAY toc BAGRUESEAG | Acide def 2 AY K(d/C) De yETIf Lito 
 }ONBRUE + GAD 


-HOjUaLE- FijNg |EUMEHELDARC GEYLRGLN GAR YR DBs 144:(0'0) ep UTIE 





Source : Yoon, S. & Kim, J. (2000) " An empirical validation of a loyalty model 
based on expectation disconfirmation " , Journal of Consumer Marketing , Vol.17, 
No.2, . pp.120-136. 


= (2000) Yoo et al PPA 
: hedidfs ac 
Da(Brand Equity) +@GRf t+ dizf +cdpA OX Rf NedeeT GF Linbupizf tut fep 
AIA Oct} @G Kt d¥Z (CD) yAo + Gow KECK A fool PA U'IG (GES) YfANRIT f 
. KG qRZA! Ges Acar OckT RF KUCH or Gf oUF ONIK GAge LY? Gf D 


: he Sgpagidz 
HERG | deed AGGG OER t aay yea At! LEMOR df || fepo Cre 
. PER tdeeDAAGSEO CER tdzeDAjZzLy 5 Gif Did! LEHR dF || fepocred. 
. GdHnGa! CGR | dzzD UN KGEEUA CAA 14.26 Ln If Lox CH@5- 


YA 


: (2001) Ballester& Aleman he G0; CD 
: hegidés aye 
| EAT fea Kaz] DR AE COAT BEABPDydowAt SERS + het Af LSE GPA Dirp 
}@Gkt dzz CGPELUP CepHoF | nd} xd? CUbdveDL jy EUG Ajzf KEK lz 
_ yelgzle (Céd) LpziAtda ig? Lax cg yor Bates 
: fefdfAgidz 
. GORA Ge Cb 2G + dzeD HL DR df CA} neh ifek- 
. GCA BASE + dzAG ACHES) AGF? LT] hy DE d-OGEF fel GHZ 
OMAGH | ALPA yH eR dS GEZ@GR | dzeDy DY dh CA ffef GHz 
. ACPO @EKK GZ 


: (2001) Chaudhuri & Holbrook be G0; Cd’ 
: heddfs ac 
K Jeff CL Aaa eg ZEC LHC EG yelz DN UyofeddAinl LEAT fff IANiKetintD 
ODP = wdPA VEN = dA OT Pf ota yrds} PER KG daz Lu dKe 
 }eG A Ge lpi LADY dh L pier CK CPG yor (HK Ut GREEN HHF fed A Lfeu SA 
ONBICF CAF A OAD IE OAR GIA CHAD A fio Lit HORIY + UL feb AUNI2 flint LG 
HAA"Brand Affect "|| DAE! EA @GR t dzzDOR at OF LérUrau KK fel Gide 
tr LHZ@GR tdzzD UGA If +T off Atn) LH2Brand = Trust"+@GRf +dz#Gy WY dP 


. aePD 
: hegidfAgidz 
AOD CAGE Gj ody sbAF GR Ha BERS t dif tefai ho| Ulf OAL 
. ONBROF CAR 


. ONBOF AOD CACBE oI BER t de Ds aif CAF Wad. 

. GhoL DADE CAGE! SER | dzeDUZPA If +T olf tek 

HGR + lizlf | EA/AT off Cf NERY DAP Y S207 BF 24 fF LnwwBas + az PA 
.ALJeBf VANINGEPT Af UU (DC) DB YETI YAEIA. GRoL ONG CARA 


v4 


GRU ET OR [FSET EN PLN GH NHAC) ch UTIE 


Ay teil) Ladle (55 glut! ¢'¥ gil 


fea= = Ne eae, 


g lA dads Ws gt yall prall Aadlall Ala sy oll 


Ay ylail) Ladlell Ay lad 


Ay lett) Ladle} dias 
geDiey!) GUN! GO 





Source : Chaudhuri, A. & Holbrook , M. B. (2001)" The chain of effects from brand 
trust and brand affects to brand performance : the role of brand loyalty " , Journal of 
Marketing , Vol.65 , April , pp.81-93. 


: (2001) Wulf et al fe ga, CD 
: hefdfs ac 
K GAR Lazit O52 hide} fenken@a: ae UF tfenkenGad GA fefif IRINKKUdz 
UlSIDEC ord KGIAF: OWE KEPT KIRRSEE LIGA UGA JAIANIA inte df 
| Ig? PKKIG AU lesIHeC SHDM RIE AIAN) 
yipL pal ake PAmnif A KyAlp A pep eo df || febpeAU Oréenk yi! Lifts k - 
. OAD COP T BEA pizif IANILn | EAD MIZ e@zR Onfdf 
: he SidfAgidz 
NpuZ a@zk enide Gj a5ORF KAYA FRAAGIA PA f OG@y+THA LADY df || Cro 
enrates|Af ) LED AEA enidk Lind wiz ln LEG 3 AR dd Ioi fot FANILFBDAD 
FAnj yea en idiéh pizif ofedk Ghtnelf Uen iii miz'f LE Os3Ge Ge UNSER @ 


. ( GADODZ 
COAR Lt a AR dd IgenidiA LER dF Liu pizif (bln LYS BS ARI Zi PALO. 
. ODE 


(2002) Oh & Fiorito he fo; Cd 
: hess ac 
HARE LHI GGPI yore DAYANS + GnOGLIiPAHS LEHR dp LEAT fefif IiANIK dz 
COA Dit LUZ EHD df Lins Aesf fifoki lof fefif IANI2 PKK IG. || BALCD Lpdz 
+ & Lpe@eGe KE A Dip 5 3 LPB 
5A RF KGIAK - 
.GeTif acid? - 
Aes Adpf ydbef - 
: hegifAgidz 
LEAR YAE abHeGe KGEDZA NB i Hf || DR ABRAN Af KENAIK2 BEPK 
. Lipeit LiGi+ BGR KGa ALCOA NB > OT Hf || DEABHA Af KEHAK 
LF y@UWA ler YAE aHeGe KGeDAIANG i Hf || DEARTH atid? TAK 
. +R yi Ip +@G AF KGEaf ALCOA NA = 47 Hf || DE AWICTY ated 
NET PT 2GipU y@UHPA lan At GREER KGEADZLA NB I Hf || BAP yack 
Pol COA Nf > OY Be || DROELE 2 Pet | eure KGief ADE Hde+ OU faro 
. VDE lpi @ER KGizf 
COA Di > 6 LAA COA Di LIKED df Lins Higd2 Gels Adi 5 Au SpA 
. WDE IRij+ PGR KEEZDZ 


= (2004) Gounaris & Stathakopoulos he fo; CE 
: hegdfs dic 
5 DAE Wind ft aip 24 #1 feb A Ut ef t de Diapayu D)] fefol |f yUT ARf 
_ || DR AE|| Apa BASE I deDZAF 2707 fepl lot Ser UE BERG t ize If 
, DR AZEAC) LEA AEE LW EPH yots A + GAGS GHG IGUDSH fpf Kaz 
she GidfAgidz 
tdizz'f AoLienipot Bf OAR OdZA COPA DR PY Ik Linu pws t wiZ MAUR 
(CA gE UyxeetA) }eGe 
BGGA OER tdaeDydg CAGED BER KGEzf LinyAGDD4 If || ADATES 
. Gj CAF Dro 


am) 


5 Noi Bf CAR A ya COAG) ApyeTha BG! GER + deDiAin|f tzdaf Oe 
 +BGR | ze DZUAF TBH A U +E Af + tetf CHAU || DIL AENS 

COAF Iz A RSZUF BahcCAp At @E Rf t ize ¥AT PNA LiudpUtey | wiZ PrAk 
. FOG RF tlzetf CHU || DILAENGS ACT He CLAP yz opapiz A 


: (2004) Taylor et al Fe fo; Ce 
: heddfs Sic 
Ui ofalet otf UGE otf : yAAT | BZORKOR yotetf LUA! + OT LY ti a EK 
tddgzbde) LHKEPGH yels Dz Ghu|Af At @GRf + dzeDVR af yOF U odigef + daz 
. GFETHIBE ORf + G2] If Kjecny DHEGR KGzaf LK dt gout 
: egdfigidz 
. EF G ACHE! GY | deez Ag oad - 
. Hofolp GGG! BER + dz2DZAAF OHA - 
. GF yAoRf + PROG et BERS + ee AG OAD - 
. Gt GIaf yYRFBIGG! PHY t eDAG OND - 
. Go| ACG PER | DMG OAD - 


= (2004) Wang et al feo, CE 
: hegidfs ac 
ey K GazDV FY dP YG U + aA + GRE KGa2zDV EDR de YGUp2 UT A 
| EA GORGY 'RA RAR EAT aA t@G RE KGZ2zDVA DY de YGpDAU UPAR dP 
. +4, |f Le fool Hy DR AZIES LF AEG LUX EPH yds BZ x des A 


: hetigfAgidz 


(DC) De yARIf LAA UT Jef KE@pLHaGpy+ KGL fifokl lof JeAf KOZK 
. Y@py+ OSLER dF KGL 


ry 


~ HOREL FOLAIELOE APRS OF (€/C) te UNGHE 


SS ac 


eS eee 





Source : Wang, C. , Siu, N. Y. M. & Hui, A. S. Y. (2004) " Consumer decision-making 
styles on domestic and imported brand clothing " , European Journal of Marketing , 
Vol.38 , No.1/2 , pp.239-252. 


: HGR IEL JF BGEAN KQGEL UCD Z 


Gil) PERG + ze Ap | AP LAK CA If i Be ¢OKORF KEOUPOTIGK YAP g - 
24 |f AoLM) Go LU Fie CREA GZORAGP || DR df Pek 

YnoGiA OSOMDE Y IGif | a4 BER dee AAG > GipOuspea ZY Lh4czU - 
CANS LASLHAN} QE Rf te ZpAdp || DA desi CONDE YG | EAA ZU 
. GhoL OAD ONBF 

. LED dp CAA BG Af + dee HPA If +T off Lisa qUBeY + wiZ pAnA- 

. Gj Ofddkes yikliqqi24 DIA Go yb BER | dzeDDYAdg || DE dE Lb- 
At@G Rf tdzeDZOAR | ACR yet LUZ + Oig\UF + KEI KE FeHF U' znK Aag- 
A an rdbigofulp anit (AT if AL@GRf t diz He cf ySE LWH4 OAD/ACK Di +! 
 +BGR + hee OAF | Ben kd Os Ad 4OfPt Pf 

LEYOP EZ PnANNJKoSDOR + |KBlf teeth KEEP feidguzhd oGbif HfUizd - 
 +BGR + daze CAT | BAeMapy deaf KIAGK OR KGiepif 

 }@GR idee Ar | EAemdP ydkef | BL efi HA otfh2t2Q00GGA- 


ry 


: KiviUle UEhe Sdf- gale 
: Gid2 frf LE +ALHOR FHT fefrd oGh OF. C 
. + off} BMdisG - 
. KJeGtaF fifiok- 
. + of6U AESLIAK- 
: | EAGUOR UF 41 Jef NIGengOst oG6 paz - D 
_ + Of YAur Actas | BAP+ [MBIT KUEFRIA y HIfA ynfede « 
. KERRI YOO LpzfesIZiC GyAp la, GEGHUELG 11 fe « 
Az fod @EKKGEZ Ger ca}d Shur! def KYRA JAd oGHLoU « 
: GeTif Setk Y¥ GODHKIG A UZ hdaeT 
A Ajalp GipAn, - 
. +odd GGL D- 
 +2T 2f KGHE RF ALSAUS - 
. LfePUF Af DET PT LE GRitek - 
 Cifres Az eSeKEDRAT - 
. Git CK ORF en GAet ng - 
Dipl KG lffodt @EKKGRZ Get LACAS LI || FADLJAd oGbIf LUCHA « 
. Chol} IGQeZT IDB Kig AHR dK GE IANIGeT eed GGA j 


: KEGEL DZ RK 
PAnIf LUSH VHA icaeS YALU EfticeroLGoUf LNG K Gall) df yAG ok 

K GREE LYA || R35. GoKk2 fripyeARA aa YA KERGE ODP NaoRF KUG ADS GA Rf 
> aa Rf yYEdRAK Gage? UPELT Caf NILHZT if ¥4 | UbAettedp Auf 
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or ee ee ee ee Czerniawski& Maloney 
Aadbalell 4ediall / cigicall 4xdie | Andie 
: cm (1999,pp.57-67) 
> FiGFOR EH OL YE feng a pt ad FURL ! | jc- 


+A Haigh foRK : FIRM TORRENS ORE Erin dag JURSIBLE- C 

Ul] DE caRRGE Ga Off 2 RAG STEN Thipe UA UNRGEt RY P fool UBZ 
leG WAZ tlhed2@2GKKGEZANLEDY dP AA NR Ofeds RAF YEU’ zhpiady Gil 
}ziamik Ud ZGatorade) Y ACTA GAA Lia caf +24, dati LR + OU AV olvo) 
(Coke) YAXTdA ODZ Pani d YH OSHeP GLC LF LAS EAE yA If LUZ U' Ferulf 
VTS y ALS SEE LUZ ANG FANINYAK ORF VAC OR LOY || CUILPA UL GRUG RAT Cid 


VY 





OGGAA Uy SEF |RNIGITEA AT) A Ut @GRf + lath 2tiZOS LIU! Y SLOSS df IRIN} 
t Addiv os ye? Ga (Aaker,1996,pp.95-96) liefep HPF O5|| DRE Gilj|Z | UZ 
: LAF LéeD'hAt Apt @GKKERZ 5 BAER +!G50p 
Gg YORE yp | Ay SGF TANGA OLDLY SGPT AY aT If Llidz« 
ANIL DY df U' zheef OT PTYIBM) etal Fills A} UF KGdE Kop 
(IBM) KG@oud ROL fAF LHLHA UsLioRa U’ Gay Runway df LY 
Vens ePLHAT | Dyce VIROL) LEHDAL oF LW 2th FZ LID let Kaho 
. YE dE ANOS (IBM) #42T Liz 
LUZED THT Adavae Y YAnIf yo DI dk yZGKOSOGF y Hit If Ludi = 
tdizlf yo 1A NPZ+O, SAN NAGE yold| A df OSU RG REGE y UPL Ntf 
YPLUS@ER t dif ONIN ANI RF CAF yBIgA Np pEZCUT fay BEE f 
Nig eiP Lay Did’ COA Y7 FKL GR t diztf yER KOGEN|)| DE dk 
U' Pi LHAUNRgE O5h Adairy ifinif i if +Ser UGuLRAIT ADLap 
CfoALL! +0] Ada Y YALL nif | WEAK ORI Zy frQICOA y Wi + yEeL of 
(Arnold, 1992,p.12) 
Le BY df LISHOOS! @GRf + dzz!f OBef LA '9(2001a) Rio et al fT fepK DT Kh 
Yt AR LER dE Appl GEABe ier} G5 Gigi Cidade OusbAf GAS fatik Ginigo 
LARP! Geel AYA GH | Zea yFrpeeed LA) 2 ET Diol} BGR t dietf 


: Hifftioo| fro Dig Hime PL RkiO LE imod jel JURBOIPLE- ¢ 
PLANK GEG4@GK! daz yGR f ADGeT Gen LisdGmezGd2y DY df ev Gag 
1@GKK Giza! Cede} Gif ySREE| Gia Def U' zh OOREU GG ZEENDIgZ 
: th@dz 
+ORSIRH MTV) IGRLENdXEDIQBMW) leg yPfplemeeery » 
. (Levis) 2 hiddfpfef CHDA |"AAIGRATY » 
. (Hallmark) (pita @GhiGepADGET Az trode Got « 
1@G lf tidaf GRP fA leGio tHeunk sudyAl Ula agai yaad? du k 
. (Aaker,1996,p.97) 
tzdgh Lech NED] SP! PER KGZef yold dae AF ya NYT Gey ZA 
YORE dT UL ELD df COA y1 + Laie wok ER | dielf ga. Half 


VY 


taid?l ZA/AT off LBOEEA KEG LNiI BOS! G aif AEP LURK Maslow +@LLj 
(Fan gAF) | EOF yaa! MEEAAUT off MEK fall PNA LANL Ot Fel pt Gli gS Yap 
Ge AD + PER + dzeDOgIGIf CAF FIA .(Czerniawski&Malony,1999,p.73) 
E2T Lott? Lyk. (Chaudhuri&Holbrook,2001 }@GRf + dz2zDA AF 4 BAS fffodA 
tdaz!f Dit Gd: | 24257 Ef YP NvuP Lizvu Dy4ATHd@GRf tudazf yo dzZ 
HAN hibited city LDAP NAGE E FC Phi Gwar LWA GRIGK Af ots + @Galf 
UGA ZT If LIZA KRF LE CoeRf YA Gait YEG | lo Lit] SE yop Lhidz 
KGizf LE + ON ( Starbuck's , Ben&Jerry's , Caterpillar ) YF@GKKG daz 
Tih | @dd At Rye yay DR dk Ady WA UyMy LEN al BEAR Onf | PGR 
YEThy) IPA Lip SHIP yl HS SEGP ANGRY ZT If LUC AF 2 ght dali de Ld 
LDtonGj+@Gef KG yER kK . (Davis,2002) +@LAF yHHIPAE fa PDF +Gizd2 
£ Fa PH) +aijlzf KEG LWF+ KEGIF NLA KANG yitk ya] DR df ek 
(DD Ba y4Tif LiwA. (Lin et al,2000) +@3Gf KEG A( 24 tf UA A2 tif U 
+@GRf + dazf yo DK 


Higfeag probe Lee: (C/C) !SHUTLiE 
Cypidlial gle anal cys 


Mga OpSleivall gate Qilbts y «Ls sli 
= 
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Lgate 9 « aulitll gad 
Al pgeu AS) CySlg-inwall 












Source: Davis, Scott. (2002) "Implementing your BAM” strategy : 11steps to making your 
brand a more valuable business asset" , Journal of Consumer Marketing, 
.Vol.19,No.6,pp.503-513. 


froGeke || DEdpea|5 : | NEDA AGHELAHnd EL FURSIPLE- D 
Sp ot GhAt ed Ef GF P = GO BASEGKKERZ AKGRGL' RSADIS Lit 
(Banister&Hogg,2004)}} OD AG dG! @do OGdseGRey KGZzf AKGRGEIRN 
DIL OSHF DRAT KY Cyt @GKK GZ A KGRGL EDR dP Ld2uGHF OG P6A 
KyHE LZ OteRf tz DR dP Odz_ 3 RGR + dzzDV4¢-cA U(Goldsmith et al,1999) 
| BAUGH OSeApo EZ E PT y4! AUNIRLE NPAT ky OW +H/@O MigHUUP Lidz 
Ve 


FNLU2Ap y4A Uy Gp + DICK > LG AU OF UIE née Ud LKK Ary Gd yout 

DEPR JA GeTA UDap IE fANILE OteDGA NIDHadK YH LE DA NLAGT QAR 
: CRUE NYSP CaS LIGLIGUt nGif IANYERU 5 2 ON} BERS K Gif 

. (Ralph Lauren) QZ GPR f yUP LpDye - 

. (Lincoln) le@ lsepyiiP LZ AA CHG - 
NIGHAK LL $cHORG KRG LIZ OteRf ySEGH IDA df LINR OS BE Rf t chizlf OK OWE 
| E2Hek GHPOS! GYalf YORI LF YR LE Ode yS2 BAK Oe y#TH U 

PZB dP LPPENKYIH - 

. (Aaker,1996,pp.99-101) Ou GEKGEERLU PRY dP O5OAIF - 


UG || !PA NY Gif Onf + GU zg HBY AE. df LNROSH EG zal OBL K Alp 
(Rio et al,2001a) Gig NJ VT SLEADEEA2GMF t Ftd 'qiCaejeGpaANjainyG 
ANfaGof LE etekf tT 25|| DE dz AgziieAt aiReAT AKG PT }@GRf KGzzDY 
LD '9(2001a) Rio et all] feo KIDZKAA. (Meenaghan, 1995) N@UT PT AljezGTdz 
CALA UL(PPU! Gib ARF thee | EEZEAMDIK RF LE Cbehf tzddas @RS + diaztf OBIS 
2 Gf Diol (a AcyApA Gil | zea yanleefl aOzeHU eal tzigasiyeey 
Gin 2 Gi Diol ja AcyAibo reelf | Bex 2c if + dt eae Bef LD ULE 

|| DR det ree | GEA BERG + chtelf ye + ANKE KGB 2D (d/D) De Y4THF Or ADA 
Liz || IRALSEPUF| loGiygT AYA lai 2 Gl Diol fe AcyApA Gil AeA yHPOUS 

tor @f tou! +@EGR KGzzf 2 Of 


\o 


AMgtnvall Anata g Ay plait) Aadlel) ablial Ayia) GUBLI GY! Cus Abdball : (17/1) ab JSau 
|| DAP HGR fF +@GRE + hielf Ya ANF K@BEU 


Aadbal) aus gi J 98 
cline) gai dy Lait) 


Aadbadly Aner gill 


Source : Rio, A. B. , Vazquez, R. &Iglesias, V. (2001)" The effects of brand associations 
on consumer response ", Journal of Consumer Marketing , Vol. 8 , No.5 , pp.410 — 425 





: "Brand Personality "HU EHeREHT Oy - t 
tCNBOEI AGI KGS if (Zoo? ; Gide BER + dif }GT PT 2 @uzk pit 
LZeT EME | ONS OGRA | dzGLHEKL A PTY KGAD Ec U" (Gf taza 


: VAZ@GR t dzZ7Ghiirede> Gf yup 
}Onede + apr KG LasZAd MAS OF OGRE tUdeeD OEP dP yaIPK 
. (+@GRf + ci! Onkidif DPR di 
+daldéGe folk Ap Adz 


. (Aaker,1997) +@@RF i dif KGjZol Hap abiNAPPR f DaLinft TUF 
KGiaf Linedalf OS RAE KG) Ua ser f i +@GAf taal +o PT aA 
+ PT K@*yidk Coca-Cola" +@GRf + chaz!) +4: dS Ge diyid& ORf | @ERF 
+ PT K@thyidk"Pepsi" +E RF + daz) Gans chp Ut Ania Ut LSGdLH Ene :yvalz 
tdizztf O@PU ier offi» || DEE AgzeNaE U(LedZdLH OTL cau dLHIGT :yAud2 
LF La ZAdgdAD PT > 425 COT+ + GAG tlze'f || DK dk YooEAFZA Ut @Gkif 
.(Czerniawski& Malony, 1999) GOXHeU | AWTS fANILESORAA Gietod ORF 


UG OfAd2 ADOSAdL AO fp! Hf || PRs IZ GjAt PT Gj + @Gef +dzzif 
G2GdL AK ASNGIKI Rf CARD EifoA UGib pak eG A LHD df Lihbzdiz Gj LDG op 
DK fpfetPB || @T ADL pt AG @G RF KGizzf Lud Bet y+ TRACY ADS Att 'f OUS 
Os | EAMBIUG KEM Cr OK ELL VAG KA. ( Davies,2003) Lea df GAN sap 
+@GRf + dzzf +A || fefaGiiP LW ral ffod#/ET AIA" Animism Theory " ypaif 


DRPR f yadidz PT Gtehsi4g dkeG ef diz OD KLPANVETUF IENyAD = 
GA( Jell-O ) tdizhi Gif LiizZUF O55 Of (Bill Cosby )OUsRA yA cif 
tdaztf GHRKOR KGAF || BydZAhyY] Gk+q PT KEZE PUTIF FRUNIyU cad 
yuP LUDUIZYS 5 OUf ON} ER t izlf CHD Kt Goth GHIA AT SOR + ER 


. KpAf 2 Gapneieardp Gay 
yUP LH2@GRf tdaalfl EAT PT K@ADUdg Wer QOGT AT LH KA 
. Got GUA PHYA t Ralf KET If ILI 


NREdADNPELODE TU fodyl Bde LNR OS! ER + dizlf OH@K flip 

INK ppt PTI pANjOke LA A GpUBELF FAILAA U( Of v4 Theat 6 

(Fournier, 1998)+ @GR t dzzDYGR f y+ iz hol ANOKA Ut @GRf + daztf 

. +@GR tdi +d PT! fod AaHDONA | 'f (1997) Aaker FL fepK DZ A fupA 
. +@GR tif +o PT hat(d/D Be yAMif Gu AA 





Source : Aaker, J. L. (1997) " Dimensions of brand personality ", Journal of Marketing 
Research , Vol. xxxiv, August , pp.347-356. 


K@AK Lio Det LF Lp AD Zoe dPICKA hdd 'ol CER tdiztf +}GQT PT UofA 
. (Ellwood,2002,p.18)t @GRf + dhztf PAZA A || BAP 


VV 


: INDE QIAN MIE! Di DAZ pNg Of Fit - og 
Lp Xeg~PR f 2 Aeb At @GAf +datf OMDRAKEL LE KfeAT Rf YETRKLDL[tcz 
ADUDEPR UF 2 ab USA 'f CH@G Rf + def UNRgiyG OF A leT eae euinef yoUP 
VIX CGARADZPLEA dAD GR t dielf LE LZ yOUP Lid 2uTEeoS y4uTho 
DA 1 @G Af | dz Got} Ady ave CT Gif Lyidifetf Und POUGA 14g fF KUT Rf 
: OT Gaf IRN 
yok OT RFE ‘PTF UdZAN aN KGRU AOD HAUEHME! ce DEBT - 
}di2DD1GHP ADO hdd TPR A yA + aN KGHEUF poz zk fl pA} RGR If + dzzif 
» OIE2 Ges Adah yeah Lh KAA Ut 4 AD ches Ath yd | A RGA 
K@Gef Gj(Virginia Slims) RB DHEGR tdzzf yey a | EZ e@ cate 
. ine CAD ARK GEE Gj (Marlboro) AePA EK dzZ GAvGnTP ah 
CONT Af DAW (Fuji) At+@Gif KELeTdHePepsi) YAIA@GKKGdzZ : PODIE 
VIF, SF @GKKGRZ LPS CADE 4] DY df LNROUS! UGA AAT 4!/K Fao 
. (Kodak) A(Coke) 
5A \GyGoya) +GeUGST Gif +@GR tdaef yOGE yoo | BZHeUK: Shoyle 
. [Bord GUAS yP ip agLUf 
YME@ER KGZef U' zhKUrfef Ou GELP|'f Lid G]aGif yuUP : UOOgIE 
. Ag laKkfeg DBMW) AKfeGMZPolo) 


ON NK KG@EUF LH2GG +ZAdgoy Hi EMIEHORAEINE UOE+ THES NUE = 
Roe ApA Ut GR t dazlf Gd OT KAD GR KL noOADEB Oxf Yor AF Ace Fei 
yeeAf KYAR ARE YAIKFORaLy LYFE | GEOnRd GeTif yu A yAo Fai KGIHAUF 
Dif Ltd A ya feta | 4 BGR t dee Dna ORPR Uf 2 eb poked FPAU 
1 Bf OGY CdZqAliveldy URE ADYPIp) GiGeR f LIRGADLH Hilf ADE UY AT UF U 
. (Keller,2003b,p.83)(Odze &sUOGZ) Nbydat k 
yer 45 ZO DB 6 fp Gt LG 4 nfedd!GhsD ledénGru @GRf | dzzf OK Ap 
. (Alreck&Settle,1999) GktoL PD Awe 
}@GRf tdazf | lgeAfdk PT KGK|| DX Af Gp ORF e2G df y|RGLDyAde LWZ 
Vt YAU Gan eaHdf OBEY yUP La IRA Gita A ABE -PTIP SANDED Ou ef 
Azo adxeHHF OSt aNR AZ GIA OO BI HE CATTARE PTYA@GRf tudzf Lhidz 


VA 


£ PTD @GeRf +t hee HANK KGHAU + ZAGAT If RINIVAIGZA d St PD a LR 
ety HDI Lab YW ZNSE Od KGL | Zac e by Ge ya | UA AN TA 
tdazif AULEZGF let UDF let U(Chicago Bulls) 1 fi} LAFKAp(Michael Jordan) 
OHeUA U(Gatorade) YACTAAG DF lay! Oko Bio 5 @USA (Nike) +@GKusf 
Vt YenoGid Lady @e eft dialfA Liizy | A AE Rea det PTI Lifihzebisfdy 
USIGLH fied +@G Rf t dielf OS2gRAGUEPUF 2 CODLANI KGBEY LiXen Gaz 
L2H ZAda4 DY da AS fps A Rf YEdDELHA UeAT det PTDLANKS \Bu|zf 
yGdf LpO@GUG# EK diz! FUNG GPA dX Pryde ayn KGB 
OIG YGF LNZHD OER tdatGRacyf +O PPA det PTOLAN zh OGITIG 
. (Till&Shimp,1998) CATE PIGREkf +O, fA bE t dzzD HANKS Lazf 
Gid Lae @GRf tdzzf GeT +O '9(2000) Till&Busler ft feb KO AK MIA 
.¥fhq cA PT yipL pies 6G dp DaGaz CHDK 
SAG dE PTif lerBAt GT dz '42000) Goldsmith et al fl fepbKDAKAIA 
AoL DIE Vd ULIZUF ALLE DY dh KORE | BZTER4THEAKLPUZUF UZ 
1G dD we y4Tf Ou AOA. Gz Laat RE Rf t dif AoL DABS | BAL ZUF 
y25Pe | HZtdaidF lerPA tH okt @GRf +dzzf LiiZol BAG det PTI leurRA 
. Lpzuri aq Daag 
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Source :Goldsmith, R. E. , Lafferty, B. A. & Newell, S. J. (2000) "The impact of corporate 


credibility and celebrity credibility on consumer reaction to advertisements and brands ", 
Journal of Advertising , Vol. xxx , No.3, fall ,pp. 43-54 . 


: “ Perceived Value ” HPdytigE- olj 
Yipl {1é CHOLAPL MG EGY tozaD HA zy" Gidd+epalp+ dif 2 @zk Lec 
UO" GAT ODA | BEGA NBG o G40 HgBOxKjeegs | ZAEZUGY Dg dt 
Vt ANRdR ea Liny chalk (t agar) Leper! nz5G4@GK dia || DEdOGPF A 
CK UGEANHY A LE +@G Rf t ciztf + in pUf@UKA . (Lassar et al,1995) NAjdz 
LYx EDR dbepdZOR | hf Le! yORP yap | EZ(Rubbermaid) +@Gulf tudzf 

. (Aaker,1996,p.81) tAzd2q &Al BARN KRKGRGMKYUP 
Y¥ NOG ADA Thocif 2 T Ayr HA Us def OK! Io! cif DianplZeiod 
Gen LHzeREA/T OSORF ySERP A || DY df Gipats Oxf 2 dgiDvafds Ui fefro Tia |!f 
. (Sirdeshmukh,2002) N&qgiaguZ 
taf || feta Da PPOGGUICH YAR eA DRUM RGE YAN Lik! offif Lptzur k 
eA DUMB) A cpAgzGig Hq € FE Phy idk A yhed2q WY GOOURS | Gf 
LE DY dp ga}! Aca if 2 diy Gor] SZ@EKI U daz yd eUIgGasG nH YAU Se 
. (Dick et al,1995) +GR VLE FP 


: "Store Image " PLUEDERAREYNG |E- Nj 


VAd2Une u GGiRCAUT cunGBt eGR KG dzzDMGTdH4UThd 
+T Gf || BZ ifn +4REFGNRCAT Gil! (Nieman Marcus) A(Bloomingdale’s) 
5 1@KOF || BLE enGankeGey Az || PRdz+ obbU(K-mart) A(Target) yYA2nGzto 
LASePUr U' 26 Ginger | A A fdfliegkengipU’ zhw Ns LE Oust IRAUT k 
DA U2 Prt dPOA 'f YGIDYGzdzaNRICAT 5 DnGeyAGKA UGeTDB@dt dz 
Ue RFKEG ULEDRdE HEP aA d& yD YAKHC Anan aavaniif leAT If 5UBZ 
AnifA vel ct aly + nop + ot UF At Gf + a Lp2nfdktzae Ur ders KGiIGHf 
. Onkdaef 

end A(DLADBF CT Gaf Ut Hew A+ aby CT Gf Len ides nif LAO 
U' &Z KGAA PALS Fil KLEGIA yD YAR Kfeddtf U' 2ZA Dy Y deKLE lee ON 
I NeBA Y BERIA CRRA KSAT Uf A LAURA (let UA Lfefn fA 2 [UL Of NORTE yin f 
Onben di af AnDueG'f CT G¥f GUL Adp | !ot Sor UBien fd yup Ditofe Uf 
lifes tnepl otter UGy Pip U' ezf KAA enfdk K GinfA enipdk yAdt HZ LAGDZ 

. (Hanna& Wozniak,2001,pp.122-123) 26 !f ++20 


: +OGf CT Gif LHAnfaLLAOA 


Lp DRE || fefol Zen idbunGy fap ck: PUIDRIGE A @igE-C 

+ @MPen ddA GAP ODA ( x d¥Z fo ADF A yi At Gel) > def NjT fo yuuP 

GeDA KOBE Al] Aba E2aRf 2 PineepOANG)! oMeACr + ogbAF yous AUT @ 

GALA KGa L¢d% (Mowen&Minor,2001,p.222) thisedFt|@0Gy DY dr 

|| DRE EL AneUen dE YP Ip (Leo/ iG ) + aif NIG yUP LWA AT faz || ADZ A 

NJOUPdELYZADORE qyGdA KU AN) pg) Au pat Cu nldet uch pZ +oxeh if 
. (Donovan et al,1994) 


| EEABRALEEIDQIKORG enfdBHG?! Fai K Gd DON): Atioe NK ¢ 

tdazf OD yUP Loedald? yOR KA Ut RGR t dzzf + GANICEDYADE nigULEDg1 dP 
Lydietf KORPR f PA UGIAN ie GXZOSDNBKLD [8 Ade LYS firzd4/Au Lida @GRf 
UL DR des A KCEPBRN YP fAezd Lfiph AdzCanal Jeans) yAF@GR KGzzf 


Vv) 


| [0 Ade Keddie A Gp fz Aek ORf | |G Ade + Gn Ket fod cP @GKKG2Z Gz 
Uanidft aAN\j| ey Lier CNYAZEIBA US|] BEdFepkU GigUDE Car KYT COR 
1 BF KAAS GUF + GRAS A RF +Zet 1 Gd [4 AdBZDPANAT Iot GH Luziietf Oc 
.(Gobe,2001,pp.71-76) GET A@RjOSACRF Nir [3 
yAT off DRDAAyUP I |% Adktidaf YEZ LD |f (1997)Hui et al HL fepKOAKAupA 
| ADZ loi Py KABA OGRE AoL DieEDDe | ASE enw 2 CT deuce | UZ 
(COAF ULfePU! NOT Age Ct hod 2 2T db AOL PEDy elk 


LDR dbemdoASGUFE SLY Rnd} Met kKf26 : PEAR + -D 

[ K .(East,1997,p.239) 3A RDB Ged Hd ene LYHMoA UGeuTH | UZ 
YP Lizdat# Ay $A yD U' eZ | AAPG AL SDY df t+420 ynii] Oy-UTh2U Nae 

yaw | AOE NADA || DE de ya5fe | BZA LDen id Gee & Li¢ctA Vet nid 

KG Aezd ypAd 2A LDLECA UHeolf 5 kT EAC fede Ld 2U AB LPL 4cay Gide 

ene yPpHa5KGA ffAkLpU(Mowen&Minor,2001,p.225) KGGueT BARA 

}ANeGrewly + aN KGHEUS LY nAdd Gearing Lf) BR df PAZOUEH 6 

Uenfdlb Gait KOSS CT I Wek UF KA UNIQ OHIO) Ef LGbif Cod 2G Rf t dite 

.(Gobe,2001,pp.81-84}t Hq (dr gyd#] OD Thy it Anfoltd y4-TH 


UX Gf \@ CSIEIAAp OFFef Y zRZ ALEDELOR)HoUEnatfpi-d’ 
BA 2Agif | fo AD CB eR Uf ADyu aft POA KG + off KU2 Oeif OOK LDaiij +z 
5 tek Of en Gk O5eA DGS Ea VAOLK A Gp! !oL it dk yG@KGT feff Keun 
LiGIUy AB = fotf d ADO I G feK. (Hanna& Wozniak,2001,p.106) lA Gytetw 
Lo! feLL AUHG off Y AG RGY DAE dF fide CSTPR KU t Ria YPDOH|| IRLWRAG U 
1T @ CY Gait RoK Guid? Lititef KAD ASLIGLUF = Gt GDeG 7 Ua ACUI 
CGA Lf ok AG @GRf Gidaz tANiyIT hidiik CGaigr| EA NOOEEUGRUN ED 
. (Gobe,2001,pp.97-101) leC2f OyAelf GAKOR yERGP yak KLPBRNGZ 


Orr KyeUAar KYeea#! deen LD 4c : 1 YARGEIEUSengHBIO-D 

AK GRU Od 1022 Gur If GRUBO EN y¢Thypf | ACERGE NFO GOK EA qijk 
BABS fpK Gut Oj Molt F GF Off LAByIGULben fof LE tar fof ue yGzay PAfRubo 
Giro Pf AD ADE GRDOS GinjyfAS Ong y Azelf U’ zee Our Gf ADVE ql BA DA: 


vy 


tripAdle+ ai y OU; | EAC Ge Os Ady @fK LUO abby Ths BAF IPNIyUO Dik 

fA NigBA end DY df || fefol GEZCAKA NAB YET ot chp Oda DL4-cial| ID df Aot j 

yUP LH#@GRf + dzzf + perk fp|| RLF Mu SUen aa ARF A] DE deeupd 

LED df LH2GHD MUL BN dad? LAMEfp LINK Gaul Od Aceh BIDy op yO if + doe 
. (Goff et al,1997) 


: "Organizational Associations "HREEETiAPREL JURELE- R 

GHG IGKNLPexTOG& > Gf @ | Bede dA cp end didaif KEeUTDZ 
A G2 AKA GiyRGORf + caOUF LABAA KECTIF IHNIOSE Gf yea Ut GRE Gif'p ADfeddy 
ADPGILAT HA GB yirP LWHUG F LACNOA Gat] KOURF KfeGiT If LAPIS 
IANIDE A Ut Seay GAG RG ARPA GHEIDLE LAfRUOA LAdai OA Dig] tid Are d 
ULIGEAS)LNPIF KPA O5GREZ: Gf AntbORF LeAT If fiftok O53 @OF yAD| EACEeTH 
ORR FA LAT da IAF leT2f taal KEeTY (d/D De yAM'f Lib UCcE UDCCa 
LG@a 


» Galil) Bla (8 fog Gls pi pis fis) Chiat Bs (£/%) a) Sgsall 


Calrrrall 
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Source : Uncles, M. D. et al , Journal of Consumer Marketing , op., cit ,pp. 294-316. 
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GHA yee OS} Atal ALK Apt Hadi K GRE T ois} openly Gr ADA UG! + fk EK 
| rid AG LG'f OSt u Ad AK Ap 
. +@GR KGADRA If U' AezDK x4THY DR AEYROIGfp 
, | DL AREAL BLCIACAD OME DAPPER tif UAKU fp 
Nebydr Rf fANICtEK fPOLHA GDH ORf | @ER tdaeDD Ady DRdF) u|rofp = 
LAY i BLE CHORG KE RGE2 Gl TAZA Ut BGR KGa LWFf2 COA ena 
2 Gj TLyifz CA Ufedp Lou pGigx4 CSlAUegkt dia Mh ifAdd fits 
CCA > Gf LHVGNZAA LAS Y ADyAt Gear yao KoA HA paAT yada Efe Lge 
Loy (fA eget die CAF || fefol pct UpofAif 2 OF If Le Wop eG kt dia 
fANIL EY ofA | PEK eZ || DEAE ORT St w CADFOMFAT NI AA? WT 
DaNEBAOPAR 2 Uf f LAX +@EK+dzZ LWZAD FOR OLED dey BZA U2 Ij If 
[BofA @G kt di DA LPPADS Gel + ER + dazlf Lupe UBLUGeR 
yA lGinif KGRGEA+@G RF KGa! FZ OS ye 'f FERS yd. (East,1997,p.33) 
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lAtSL BofA 2 OT Li? +4RES@GKKGRZ LOM OLINf LADY dr LHARIUZ 
CATE @zk Oly NOOGGAIZet hw felllif AoL NIK lf U@GK die! CHAU 
nde Cau A ofA tu@Gk tudia CAN Lidx#u¢ Lptzu 6CAN DAT 
L#ePcl IghRd2 OT LYXCAP I neb Liieol Ulot Shu UG. (Yim&Kannan,1999) 
LAH GIENA Lith Lad Léa dS CPO Io AD LEZ BES ER tudizDA Ay 
Lill dF LEDRLT dh ythi dF ty aa @GRi f+ Wi d2DZ0A yi PA LALO 
Ob lfelf +@G af K Giz (Did) Be yAMIF Ou ADA (Pride&Ferrell,2000,p.289) 

. 2G] UF Lee CoGpnedxAl aAAT off 


AD ZA Z DNS GUN Poa DCL S01 HET AUREL JOLIE: (C/D) |e UNE 
= 


New New ‘ Skechers/New sae cap hat 
Aandaly ) data} 


[| Travelers | Travelers _|_Travelers_| New York Life | New York Life | owt 
| Sprint |_Sprint__||_ Sprint | Sprint/Verizon |_Verizon |_| 
[_Motorola__|_Nokia | Samsung ||_Samsung | Samsung |g #8 
| Canon __ pa 
PERE 


Airborn Airborn Airborn Airborn FedEx vege lags 
Express Express Express Express 
[Si ny | cota’ | Papa John's | Pieca Hut | Pca Ma 


pore ii S 
Amazon | Amazon | Amazon | Amazon | Amazon | i ¢ f 7 = 
eu uy) 
J 
ee [- ty Siau 2 
Cts tag ¥ gael / Wal-Mart Wal-Mart Ad jail Jali 
G 
i Sila 9 atin 


| Nokia __||_Samsung _| a ES 
[| Canon __||__Canon _||_Canon__|__Canon __|_Canon_—i| 
P. 
We 


Pepsi__|__ Pepsi__|__Pepsi__|  Pepsi__| Pepsi | WR Cuy™ _| 


ee 
Charles Charles Charles Charles 
\ 
— 


Source : www. brandkeys.com/awards/index.cfm 





: HFUN EIGN EA iif Je ct PRGA 


: (1994) Dick and Basu + FNC 
LUA ADLAK ORA Git DAE KORRES At 2Gef tdzeDOFeTH Carey LHW Ut Lb 

youf LIBOGEUCHADHirioss LiapACur Leng) + aia Ger K GEtef AOL KG NARS 
1G KOR Liv pizif yOP LHA@ERG + hee ZOAF DIA || femDANT aSe@gALoL j 
|| ADAGE t izt +E Rf thee LOAF U' fear f CAAA UGiGeT || ADZAt Udézif AvoL 
2 aur kADeezk LDGGOR Y GLU fiffiok! !oPAKeLL} MAA yirP LHZENBY IAN fefro 

(Dick&Basu,1994)t pizif ANiy& ORF NRE 41 febl !qt ter Oeimtef, Lyf 

A@GR + dee CAR NREA y GLU 1 Stef AGF (E/d) De YETI Cur ASA 


HigemEOag| GUNG fudge (/D) !ep UTE 


oY gl elt 
Ay lad) Ladle! 
ge Ciaall eile - 
Cee Cle g leo 
ila: 
Ly pro de glia - 
J ssl 
oY al - 





Source : Dick, A. S. & Basu, K. (1994)" Customer loyalty : toward an integrated 


conceptual framework", Journal of the Academy of Marketing Science, 
Vol.22,No.2,Spring,pp.99-113. 


: (Cognitive Antecedents) lL FRESH | Here EEE C 


:(Accessibility) HigUa EHR RIENGUEA ELEC Felpic €- 
pL pU|| DY dF leyRLHE@ER t dizztf ALG RF YEeR f HA] LE leGbzZ Ainj 
Nis Dal Bf (GRU WSHOL Gey YE eR f | ZEA Git 1 PER + delf LinOGaly 


ya) 


YER f i QUES Hf IGF LHLGET caD ATHY ADE PAA NAS GRRE THA 

VTKt At td 2 Aebif Lxthb@Gef + diztf AoLiGRur YGerit f ati 7a Ueki d2 

LineXBeUF Ser LP !ot Ser UBT EHF 2% ADLCTGHE nRELAS fri Ruf Gin 
Chol ORF YER f Lzexd ppt SER t dizifA GF 


“Confidence HAF EHR RIENUER ELC IRE- 
yApLIBKG)ZY 5 0 LE +@G Rf tdizif LE K Ghat a4] DEAE yT od GHZ 
Niji ACCBaay LH2PT df fbx || DAE || fem Yy Rune PZ Aa KER BAF IRIN 
| !oi A KGHady yApLy tick Git GER | dzzDICTENE Njenk GA oY of 
+O off NNKLOY DR AEE [RAL PERC LHW) COAL + Hed FeoeA A ° CALK EE p 
}ditzf AoL GRC Af LpzezkK Gada cfr} GOT AELFBI| !RI !qh Sek UGhel TEE 
(Dick&Basu, 1994) @GRf 


:'Centrality" Higeie HOsENGUEBELETIN FD Z 
Ul] i RENIN KYA RAPA if IER Ge $2508F tnepif| OK GIRG epadeak 
2 FONE A Dey A+ G if +}hu 2f Us (PUP UL yD A GUS ee 'f yd TKA 
AQFerrari) KfeG yAXKGAdZY nzdF || DR dSUetOMYA Miu A+GT Pry 
KOR | etedd HAE tnebenps(Yves Saint Laurent) C&#DDRolex) KEG 
Ath FT CKORIA Livi 1OGf KERGESUN} UVES 4} ct CERF KGEaf INI 
OAT KE 42k [iG DBR Ktateelf tgapl EAFKOR A] DI ALD > af yropLhidz 
KEETARHGKt diz ALK GIR Qtek yA f LONI YIGHEBA UT LZ LIS WF 
CURE HAZ DU |f KGIBRUGULICLUF DBA KyRedziHeKU KORY INLD +eGif 
agar A GU (+i) t@tede KG NARS DY |k. (Hanna&Wozniak,2001,p.176) 
KPA ats KGDA QFIF arp Utt if ats) +@UL If KOR LH2HD/4} Thou ay 
yETIUCHadE (BGR tdzztf Aolyj KORRES LAK OGE)|) DI dF || ADRAhEHeUKA 
LAK $4094 ThA U Apex DCOAp LINDA atief KUAG cir yALERU df Lali] hs 7A 
CADCOAR LAROA otighp KUAG YER CARRY Lifhs GA y4ThSUHRede ets KG NBRS 
. (Dick&Basu, 1994) GARZ 


"Clarity" FiggeagEHOORREN SHE FFL 
GROG LOT | ZAR UAT LHe RAC Gap yl KOIBAOF LO Fifelf Oe YE THLICLUF ya 
1 REY eGif y AcT amie Ry t clizif AoLLANL EHD dP Li fietf ozToyaae yap | Ua 
+diZ AoL Nfok yGaf yp GRZ@G Rf | diztf IGKUAY DEP azT GidzA UNAAGH 6 
yGiof At Ay hietisk L¢ctil| ADI LEBGeu’ GF LIF fhyz +@dH4 THAN BALUGK 
. (Hanna& Wozniak,2001 ,pp.175-176 )iG@RF Apyol tf +7 Lio liGRf etek 


"Affective Antecedents" lL FRRMLESG? | HElhi2 QEUDEE- ¢ 


: [OGU LpaApaapys 
: ‘Emotions and mood" HUZIRHRIN PA OZ 
U' Vf ALL CT Rf | EE Gf 2K ALEK GSS & GD : ONj2 RuzRGPAGTdP 
Gaia OF LAKLDE REF LYA+OBYPdADULPUC LeACHT LAK A peZG TdF li NA 
. (Quinn, 1995,p.227) 
CFD OGaZA Ut GfepUF KGRRF NAR Gaijur Dye Thy Apia LTezG TdaV +c 
A OfefUF Garp L pice Jae CAD ONBLeaHAy+ |MBIF Y eGR yirP LWIeAGZ || AD'S 
| BMAllen et al,1992)|MBlf+@ATH Y OGRE +C7 fAnwenAdd NO fp lefodKUGdHS 
FANIOd Ada BL df 2 |S —pawkLy ydonfds NZaxdp Gery yirP Lu dyahi df you 
yuP +22} At AA h2k fp|| Bicae NPGKLD Ohieéf |Ajhifinzd4 Pura eunidk 
VaaYgu Oxf liiikyd4 fod fGen if efe-k LBD fi dk! GiiGf GauT yf KEI Gz 
fin +Onfed#!G OSLNOT Rf || DRG AHOLD Ade LEW Gite Gy psu Aezdy 
tcyfedet'!Gif CAKHPAULR tifed#!G CSLAOI Hf || PRdPLYZAD GitGQCaiTD 
}@GRf tdizzif ANAL K ORR cbek Ant | UaABRUAD/OUP Lodetdur i uaz 
. (Dick&Basu,1994) 
: FU ARN INJERNG IE- 
KGBR fT lol FAD A>(IG RUF Yau Act chap + olzetf Gihhk CR + |@UOF feuindz.b 
}Nalzd o tlenkyzn yoP LEAS eveT Hf legoL got Ui ERUF LE + Rt AK GIG 
(Dick& Basu, 1994)en@ae O6eALHf Ofte yGER f yAd¥feTf +o! OSlegAds DA 
| EAE elf 270A Uy Anke LUd Dik dh yideydaZ AG 2 LiiNedd F DREKLANI Lb 
LEU fe leheu IGE 6 OfAde || DRAEA yGAF KEGpyial# | MULES 4 Af 
\.¥ 


LAS AAU (Fornell, 1992) AGL AOLD yeotrOu for || DR AELE A+ @g ef tu dtef 
Lary 564 Uf C5U2 Aedg4THLfewoG af A COAF LRU feRDy A ARRZUF GPF LZ 
1 PAdaif Oho yA G olf ORF Code yA SOpy4THOLGHG UPI || 2oWSU +4 SRF 
G af eehatap AOA Afedt & Ogidk YAS) BACind LAS] !RLWZAH! AULA 
5A AO goth 5A f COGHG af LXER dbl BAF USES yeu THEPUOAU 
LHL PigaR dAz I fo (GS y4Ths {oA KIG fry- CAR pfedt MZegRiof 

_ (Stewart,1997) +@2@ kt dzZ CGF | GABP] KenoNtY DR APL G otf 


:"Conative Antecedents" L JRRWLESG? | HEH] Ng EUDaE- D 
FUR EHDED? UNGHEL aa - 
NB LE || DE AROY GPPR F LcaRLHOA + ReAP yeh Ld Fh eetf MAUS 
|| DR ARSE YAXT 4 enGif GigHG] COAT ceayOA! eel t dzztf LE CR UBD 
lenhU KGZig EU’ zhy Gt f || RYE ER t diztf LUZ Cage UF yORIT OU Nj Lato 
JANA NG f AF GioYMneDHinevdy Gili LE AIX, LPR + ei4edaU tae 
ANAT (CE RAF enGif i G0 big KGRaE He Gi + daige ANIL AUC df Lydd 
HEGRE + ditzif yl NptaK Ceig OS FRU S| DENT dE yuzNKOURF eu. olf LdéZAu dadz 
(édE€ UWDOCCULKPs) 
Oni Gina OLDehwt BER + clea ICOA yirP LHZOCdF || BA’ U' UePHAIp 
Gig OR SUA NG Ken GRAIET HRA Gj BAIN OG Agi o WAwp 
fPAU(edt WEéEURAB'S A otfet) Bind! fo CbaAgG Ga d CPL UGH dzZ CGT ! 
Ou fA ANGE ge 2 Gj GAIA loyAokf 2 6GK(2003) Burnhum et al #} febK 4] 
GA) AAAI 2A XiAf OG IENILD !of1 Jeff IANIKOZKA U(d/d) Be yAMif Os 
. NOL AOOT Bf + cP If peAd Syl ipl OSefedk Uf OSLER df 


» FiRUREHOED ZONES il URE (D/D) ! x UNGAE 


Salil adie 3d GIS 


eo 4“ 
Jalai_y Ql) Gab gall Aulat) dabiall ae Siall 
( gill ele ead 4a) Calica) 
ae Dall std CS = _ Bada debe a) a 
» Ag atl 44D 





Source : Burnhum, T. A. , Frels, J. K. & Mahajan, V. (2003)" Consumer switching costs : a 
typology antecedents , and consequences" , Journal of the Academy of Marketing Since 
, Vol.31,No.2,pp.109-126. 


: UNE 
yao | ZAI DRAPE KGGASA 'f U' AeZ Lihy AA OG'f DIRE KGARS & 42k 
yA OG Nig¥feT Sarkynai Ga pak fp\Ag2skyAc || BILGE KEAKLbY CHE 
"Coke" ¥ TAL PKA Lfe PRL AHP df De: yORZGeTyf Sark ae ADyu Dyeiuho 
PP NUSIIGRS yéo Geck GAR = 42k fp2PDATIA(SA If Liza ByfAnjfA Gaijz 
Npezd tie A 2aHdp yGat UBKEG'f 2k yd2GR lefep edt phy DEN dk ytd 
LUNG? @GKt diz ADA FGOUAS ofA 1 QfeRUF yorBelf KNIT fifa O(N Lib 
. (Dick& Basu, 1994) +dzz'f |ANAoL} Gully KGIBRUF atti Neb fizk Dy Aap 


cFOFEARLE,/ Fiehg BORE 
ORACA endian AnA yd Hed Ft GEP +t Fai6 LE lec ON} G2 Df yeu zF 
yoeetf LHePcey IZA Werf + coe Gist fok Otf AePD GGZT GAA KYAT TH Cer cA 
LEPUFE GTUF yak UZ LE legs ONIORA1 Od} ER UF + Fo dip At Nj Ge DIF 
ydeef CT Gf PUDANIK AF Fer UGE DUCT D efelif HEF GA yUUP LipAinAdk 
UlideT fiz + off WNRGEYUOo! 4] DE ALA 6 y Aowip Leif yaa Ru YA Geu Dif 
HGIf ADS PLY u G) || DE dkYfed#t Gif PD Gerif ¥ Ao ANieT Gaf foLidiu sD 


V2.0 


@APride&Ferrell,2000,p.201)Gevif daz | HZKK fp(U @udzy zu dzt eeu Gf 

Lifeny (GA KERge2 Gj Dy! Alf +XBIAKY 3 Ont ned KEG A670 + Hi LBD 

1 Aedfiv#ThADE Gf BeANRgF || Unit f: GYA+Gnedk KEGH tana nep! GEZLferdb 
. (Solomon,2002,p.325) OQ. BOEDGE NAGE ANNA 


+ daztf AoL} Apt GUL CGF || DR dp y4T6 Gay KGHaaz F + oth ySIL' &PLG fp 
HreoGig NI G4 PK Giefif Litietf KGAA eH y+ THN 6GAF G Gt GR 
yAo KGiadt F + ofp U' —PLGt GR + dzzD DFT CERA Ur otf Wet Kelf UL f 
Feak LO GAgA GK UGdH St AF Ltt || Chie OH GU GK KG dz 
NE paRuciges UF KUAR ART + cg KenpOEXOUT Ayo |Au | hb fost OZR FZ 
. (Dick& Basu, 1994) 
: (2004) Gounaris& Stathakopoulos + INF 


yUP LBZ|KBIf + Grif C5t Gee + dzDZCAF U' ez Det NADU fANIY GT DA 25 
- ONIKC GAP IANA U’ 216 Gir 2 OBA IG LA} GBRAPLLICGNAT GA 

OAR Y EDpifink CESK BOR + SADIE OLUY + nA - 

LIA Gerif GALADGERUA yar sf 1 GEA COAF LAK HORDORS +H NBR QLUF + UnpA - 
OFADIE CCAR OSI T iol FAKLDY nOONROF COA CBG 

SDpInAl BA IGOR Y Rod yzuf | @LLLHpok drt uaF Qu UY +unjA Gida- 

+daZ GeThy DEE feck f 2h KLYGHOUGA Ul BRAF|| ADA waAZEHY Of DZ 

NOE URC FENIVAG fA UGioL icin Off | DAR ee KGB LWR2U'!GI UEK 
far CALHLAOCUAF LaeF LyceORGA Wer} || ADI eT! +f Y act UF 
1@GAf tidizf Aol] Daa] de@GRnbaiy OuRert CAu I+ a ZA_ Fh 0d Gi dz int 
1 Bf i Obdf Wha (E/d) D2 yETf Qu ASA U (Gounaris&Stathakopoulos,2004) 
46902 GD GACSCADH inde yohelf 2 Of 6 


FT sl GHEE 9 alas og SB Ub}: (V/1) aby SSa 


Aadladly Atuctiall bal gett 
Aadlal) dren s Ay jlaill 
sgl Silay Jil gig Ay ylaall 


JA; Aye Lainy! Lal gal 


GA) alte 545 9 Apa all Cle Legl) 
| ¢9La 5 Aaa gil 


Source : Gounaris, S. & Stathakopoulos, V. (2004)" Antecedents and consequences of 


brand loyalty : an empirical study ", Journal of Brand Management, 
Vol.11,No.4,April,pp.283-306. 





-HipEToRRA DUNS @t 1 HEUDEE- C 
‘DING DRAG HpDaE- C/C 

: GA GE@GKt daZ GeT efepOSt dif | G2sf KEGAF LHL G2 LAU 0G} yAG K 

. (Gounaris&Stathakopoulos,2004) yaARf | !gO4 'f ACOBAPY lik 
EARZUF AQ] fale OPS LAL (eR 62 Adt ohh Ac ORF GeTH KfefepLb 
Azd ADL pif | |S NAGEL fr +42fole COP? PAA Ut ids OZ \REL Fu Ig fa ho 
GORf CORE LEA ATRT cB (D/d) B2 YAM! Quu AA. (Solomon,2002,pp.267) 
. OB df IAN LNA 4! + ur OZ HOF KE RGA LADY df 2 Ef Dyld DEAE GU 245 

. WAC DOE URE (c/D) ! oh UINGAE 


Aad jeSI_ J ASS chal 
cle Asie) chal) 3} 5 42 jo) lal 
3 AD ball sy OI laa) Sie Galil 0 sls Adi Co Gil sll pe ll gana) 
—Agols gH Clonal) 9 Cd yh pauall 
Cilatial) Tie 3 Atal Ayeeddl) Gly tiall al_jal 4 aaill cy sila gall Agiwell 
: 3 _yarall . oll Andtall 3 all 





Source :Solomon, M. S. (2002) Consumer behavior : buying , having , and being. Fifth 
Edition, New Jersey : Prentice Hall , p.267. 
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DRPR UF KAA GeTIf KANE re ORf | dagatf CUBR ANeORdE LHS ABI YAUIA 
OS GifpPR CAUSA if CSGRRAR E G KA yD LN2SHDYL UF LU2S CONG & 
OD pfedPSKK A URE GHPPR f LASS HA Ul] DRE) AAG a@p fed PSK KA 
2 URPELUPdE Neb? BRKAT Cf NAAT G4 dP GADOSGHPPR f DANI) NZ 
tdi! COAF 5 @O LE Hef COPdg LW4 DE dE yA Ut SYA 5 A RF YOR yt 
A eget) leAntde+ eG ef KGeDHMf 5 @O LE ADNYYApK Ww Apt lijad#u@GK 
ZT IF LNG || fle cUP HF | AcOH DDR dFHUNG Lp.(ec- ECE WASEULZGT Ff 
Cad AES PGR KGizf Liny QD Ee | lof PULEELCCAR YA TK CERIG@A cil 

. (Gounaris&Stathakopoulos,2004) +@GRf + dhazf IGKjCAX BF COA Udi 
JeAZT | 'qi POS ApNYA+@GRf + dzzf GeT ofetk Lod DR Ar EGR f LWAeU IEA 
(Menon&Khan, 1995) &2PG @GKt daZ thank! 'oi FASfplieAGhd HYA vid + Hee'G> 
Nigh? Of howely Aq dé BA yD LAD HS + nGif | zaugoDs | || ApzoeS pA 

. (Hoyer et al, 1996) 


“HAU ENC He ae- ¢/C 
1 AA cork Gi UCAF COS GHG mide | CGR | deeDIF | zap yEUTK 
t2ga4f KR @GR KGazf Bok KAU(Oliver,1999) +@GRf + dzzDBcmi? lon !f Lwz 
(Yim&Kannan,1999)| G+ GA |f GR o Y Aub BRCOAT BAG 
AKGRdES GLLWH+! || DEI fefol 4 @ER + udaeD A n|f tz |f faz 
GARG? [yor OGRBU GP KERGE? (I! eh UC] ME @GRlf KE diaf 
tO ET LAO Gia Goyf Lib iG lds) A+eplp} @GR KGaaf LUT | AZ 
| foapenmhahay Lpc#A Ud CPDAD @G\ct daz AoL COAG AGU YA || BEdEAA = a! 
KGRdG2AKLDELUGARG2 I] Liz Gedz ihe 5 DA HA MEA | dzeDUG dH ffrw 
1@GAalf tdi AuoL|] DEAT dE lenpa 7 Auf CAD ONdy UReRDT +o 
Liter de anit KGGaUF U' UzhbAusk fl A . (Gounaris&Stathakopoulos,2004) 
LHZPU U' aif GipuGenGngep ig ace Lizhy DE df Chm Oey | Gay KGelf 
Coca-Cola LAX LD] DR dr AROEESU Ae dizni & +ayhy KGHEUF 
| AGE lefty Gap Liidif LAGILD 'qecTd|| 'RLEBE FG Pf > 4 LetsPepsi A 
LD. PRPS BAU @GR KGa Lins Uf UF Biapld jrAL PUGS yABTOT Ff 


YeA 


FNL SeCAUE GHP S Oxf | @ER KEE LWAZACCE ML HAeTHF yphp || Deen de 
FANLBZ || DEE OBR OASUETHAHATHL tinsiir zhry/ffit U + DBAH KYO KG 
€ Fa Pf Ueda qeexeT KELHIDEGithyAokA le@ate K Ge LHRLZ + ZAU dap 
LHF] GF GR KGZzf LH¥ZAdgdz IO f>ADULGFA} RE Kt dzZ CBN AdE a 
. (Huang&Yu,1999) U' 2i6 Gir Zoe f yA if LHLASt AE FE PHt © 
myc iste) more 
One G26 UF BZA yGRTE y nd! BERS + zDD ZCAF 5 RK ORF yetf + UL fep AZ 
KYexuE LE yezdangefep|| RAE POU Y Rdg || ApAxcdH UBLUAKLDL pci 
Netz! (Gy T SADE OdRg OR) +GnedeZGaf yApi GAURSICOA LI +a ZzaUF 
| A OG QeAD Ered KGEGAD LAS LDyAe LUNBOCEAt Dr gif} BER lf 
Cay OF Ni A ek LDA Ltr CO (Gounaris&Stathakopoulos,2004) COAL 
. (Oliver,1999) Gj COA HAS#@EK diz 


: Higgea EH OigGLNEA gic 
+ @G Rf + dz COAF NEljy A eASO AS 
LAEPUF HO AK Dat Go UA OA + EADIE nGUY LAK fp OR +aigf KUGT Mf e 
. +@GRf t dif GEPR G2 ogdA CHT TLHZ 
GhoL PAD ORf + @GRf +dzzf LNA DY de RotGg. Ut Gs @GKt UdzZ GeuT 
yoH6 fpAD OKeRKLD 'idet yng5(t70 A if C5tot2s) CAG RANT 
COSOUEARN 2 PAHH aL LAMY DY Ae MO ft dG @G)L_ NAb Gif 2 auLF yiidzZ 
ACPO @GKt ZZ | loyAokf 
OPC enkdz IgNjOL fej OfAcke || DR AP CCS hot PGR t daztf OFK HH yb OUSe 
GiZA/AT ODZ 
| ASH ANFOM2AE | DArlft dazif KIG frpd ePD dz | DYeT TMZ efelip Lib» 
. (Gounaris&Stathakopoulos,2004)}} @GRf t dzDynit CCAR 


: KigUm EHGEag|UNECOED Zp ORD 
+ OG +A2UF yofedise PER t de MA ect 
= "Cognitive Loyalty"l PD AGUNE- C 
i lope Gf E FE PAKE, LE || DRE K Gaadteck WOADZ IAF + zap O5 
HOZdF IAN GA Ut it ER KGZzf LUBHS LE + DAlzHfAt UGK UdzZ LP 
LD SezdF ipo Lect + @E Rf tde'f yAo || Ede Geci aaREF CAF ADOeezdp CAG) 
+ Xfio +k! Ged K GSRFAD_{PPUF LUAcAdAG KS KGBad UGA Udip LAU 
CGAK GR di F tote Kade} not AN} DZdF IRNIOSCAny A Ur eGialf tdé2DZ 
AD SWDAKIG GA +@GRf tdzzf GAIKGR dz ZAR AFORE Ut GER tudzef 
. +O, +200 KfRt ZAP ANOS || BY. dP+!GA Ut pe | AAD OG 


"Affective Loyalty" I ZUREGUNE- D 

GUGR f 2 CO Bq tht MRF Yt héetf AOL KORA yAnie dF | DZ de OU SeACKK 
} Sead’ LAK Gin UOs Gif COAG ZF IRNICB COME I Iga Ut ar cif ape fle 
| [ko Oaezole CAD ES d¥4 ThA VER ort If LUE 6 + aalf LIB de eu! tuu ez 
Lpizedept ROLL Aken Ont KPI YUP LHC DHL oz COAR LZ AL if RUN) 
.Gid Pivdt fir fe AG DigAZE fot @ERf + daztf LE Lifotdy 


: "Conative Loyalty "&qBLEHUNE- d’ 

DeRUF Lp & 2 @AREAGCUA (H GADE + aig) 4 GFEUF + OZake Ou Ni Gh GF + OZ dF Lp 
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Source: Fournier, S. (1998)"Consumer and their brands : developing relationship theory in 
consumer research", Journal of Consumer Research ,Vol.24,March,pp.343-373. 
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Source : Dick, A. S. & Basu, K. (1994)" Customer loyalty : toward an integrated 
conceptual framework ", Journal of the Academy of Marketing Science , 
Vol.22,No.2,Spring,pp.99-113. 
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Source ‘Baldinger, A. L. & Rubinson, J. (1996) " Brand loyalty : the link between attitude 
and behaviour ", Journal of Advertising Research , November/December , pp.22-34. 
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Source: Rowley, J. & Dawes, J. (2000) " Disloyalty : a closer look at non-loyals ", Journal 
of Consumer Marketing ,Vol.17,No.6,pp.538-549. 
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Diesel Baa 44.72 
Nike 
Adidas 





%25.72 
%28.61 

















: KEGEL GSB BPSLENSGURIEL Jeb NICK 
:HEUNSORDRT GIVE BROLENSGUBIEL fle NEE ¢ 
RRR FOEAN ee A SPOT ENS GURL FUP NEE (Cé/d) NIE 


oa Pe 
S$ = Cc ll 3 _ 


2 SE apie BST De AE 


» Ugesktal AAS Lall ode Gilulie (eid - 
Tes SID Do ae 
Agilally Upsala 4S Lal) oda GLI ge jut - 
& silly Leadiasl All AS Lal 0ba GDL go jac - 


Kjetis | Bra gf Kye GaR U tonadk KG Adk(CCD) D2 yAMIf LpOLr © 
: OBI Ge Cy Gipiek Ly: aOR At DAF ySP 
. FOC RAIEPR TORS +42GF ANZ hadZGfo- € 
+184 HGP IANLADYifo- D 
. GUEPR TORE ++ 2GF ANIC G GUZOdzik- ci 
+ GK! GoGikPR DOR +42GF NIKO d2akk- BD 
YARBSEHEPR TORS +4:2GF INK UpAd2ak- d 


Vey 





: RAUWEDRRET ATE BpodeNpeuRie Ub NG f 
REEL FIGIEAR f CUPL Joeue Urigiye pOdEN}== 0) Ujue NAME (CC/d UNE 





Kjecs | Haley Kyfea GBR U toned K@, Adk(EC/D) D2 YAM If LHL 
: OBI Ge Cy Giiek Ly daOR At Ralf yay 
+4°GF IRN (EDEAZ G eG2zTD ¢ 
 GAPEBY = CD +-2GF ANOLRAK- D 
+42GP IAN ef GHZ lf YG C5 OLjgaz2zTD a! 
++OGP IAN (ef Gag +AdiB2ZTD D 
+40GP ANI ef Gaz lo 'G2zTD d 


SHR HEGRERNAVOE BEOLEN;GURDE LE NEE +t 


AER FIGIEAN f open U JRE NEE (CC/c)UNGHE 


are 
ae Call Pe 





yer 


Kjogs | GEA ef KYRA GRR U tonede KG Adk(CDD Be yA If LHL 
: OBIE Ge Ch Giiek Ly: caf At deceit ySEGP 

++2GE IRN PeDeag RADAAD ¢ 

4+ur AdBYy +ACLPPR DOR +42G IANIOLRAK- D 

.OFG Y ADD yd SSiPR DOR 426 [ANDI K- cl 

. HOGFIAN FEDER if AND D 

4+¢2GE IAN | (ef Gaz Bon AND d 

LQEPUF LE BOUAR DEEPA Doe HGF IANOURAK- E 

GRR HEE PTY H1Gdzd !oGHEPR DOR +4.2GF INedkk- & 

. GPR OLPZG PT LE +4°G@F liNielek- E 


:HpauET OBA BPOLENSGURIEL LE NEE o) 
hee IEA F CUE oii U ipiyae RPOLEN FURIE fu NEE (CO/d)UNIE 


at = mie 


Hepa Hag] 


a AG lds daze Are 3) GIS gerdtind AAS all oda yar - 
eps 

Ugg Aedal gl) peal road a) 4S Lull ode Gad - 

LY pile [gerd ill AS Lal! oda jess al - 

Ugh Aedsl All peal Gyo pSi ellis AS Lal oda isicd - 


Five 








KYogs | GA ef KYRA GRR U tonedk KG Ade (éd/D) D2 yARIf LHL 6 
 OBIEE Ge dh Gintek Ly cars At 42fct Ft clip 

. GNARL Hf 24 If GREPR DOR HGF IAN of K- ¢ 

. GRA yozIAGUIfin +ZA_K fk GHPPR DORE +4.2GF IANAGfo- D 

Aol BEGEPR DOR H:2GF Nea fyD cl’ 

GNARL Rf 24 |f LHZHD HOG IAN) Ogi: D 


: HEGAALHIF ATE BPOLEN GUE RE NIKE oj 


YAUBITCN SHRIEAR F a U FUE NAVE (Call) 


eal pay Ter 
cep TE 
ne coll) DA Uda ge le Lpendiul (a) 4S Lull ods = 


Aad gual 5 siall 8 4S jell ode Cali Y - 
Baap Aye gi ND geal Al) AS pla oda gai - 
Lg Ail AS Lal! oda cle aleic YI iiSas - 

_ Udit de gine il 4S jlall oda sai - 





Kyjogs | GEA ef KYRESIK GER U tonedé KG Ade (COD) Be yA If LHL 6 
: OBIEE Ge dk Gintek Lycabey A Hope pn 
.L§FansZAT dzelighd+-2GF IANiAfifo- ¢ 
Gi Oppses vir Gipin | GEAEIEPR DORE HGF IFNILISK- D 
[fy +@ZALKGR GHEPR DOG +42GF IRNARO- cl 
GholAf AH2GE IRN AGES Olu D 
AaNdp laidf yipHeGe IAN2 BA - d 


PUI aT ANIA BPOLEN FOUR ee NGZ- Nj 


hAG SGIEAR F GUEL oie UR ana BpeUEN punt fue NEE (CO/c)iNgAE 
AIDE ARN | 


es — 
ae a bola 


dS lal) oda ie cs i eal av all SAIS 3 pudill pas al : 


» Andlatb 
po AS Lol} ota Ai Sh og All ) 
Uae S iS aul os (So giay - 
* Pade 





Kees | GEA Hf Kya GHA U tonadk GY Adk(cg/D) De yAnIf LOL 
: OBE Ge Gy Giiek LE AAR A endo fulft aNHif LEAT If 
. (Gi) t@ZALKYRE Hdd EA+OGF IANINH ORT Hf enfdgi Aod- ¢ 
. © ROOPL PFA fAtIGZKI Z+4+20GF NINDZ OAT HF enidzi Aod- D 
. +42GF IANINYZ Ok Af enkdbyPipsA Af OStald Dd! 
. +GhG|Gd+2GF IRNINHZ CRD Rf enfdkyPips A Aft enke@kk- D 


UIE UND RERENERREN IRE ANoEL BPOLENFaURnE fue NA 


RAN BIEAR F CGUIEL efi OR gir JapeLEN @UnnE FUE NA (Ca/c))NGAE 
AURA SUN ERD | 


geal Call 


cobb _pdtls AS Lal ode Ade cs dl call pail) gab ye Cau - 
- ablall 

cet Caballls 4S Lali ods aie cg fish call paiall pile go Cau - 
AL SN ae agli 








Kjogs | GEA if KYRA GRR U tonedk KG Ade (CED) D2 yAMIf LHL 
: OBIEE Ge dh GirieK Ly caORy A enfde Os haa +ofnip+ AIPA + ch If 
LRéeif yelpipiak O52 UBEd+2GF IPNINDZ ORLY Rf enfapAp ad? T - 
. LReeIF (BAB a4 OF IPNINDZ ORT HF enfap Ap Adzaap- 
_ lft +E POF IANINGZ ORLY Hf enfdzetis- 


c 
D 
d 
. © hid OS lereGs4:2GF ININDZ ORL Ef enideAdpAd2 T - D 


: FiPURPHOA|LLUNSHAT EE BPOLENS GUE FE NIKE DZ 
HOMagIGUN GL 7e Ap’ f CUPL Joie U Fipiyae ppeUEN jeune. NG (CE/d) iN 


hipeae 
soot; | 
goed | el blll 
Po poe [ean 





Agslall 5 yall 4 4S Lal) od cs sutlu - 
’ ’ Leal du 
Se De ag 
TS i) Cae ae 
Peay NGS SL oe se 
ADL GIS ls Ga st Ga FST AS Lull ods Gal or] 
Ke sta odd ol pt Apne) Lila noi clio gf Qa) as} tb 13) - F 
= 4S ud 








Kjecs | BA gf Kye KERR U tonedkK@, Adk (Ce/D) De yA If LHD 
: OSI Ge ck Giiek Lycee A} GG Rf te CAF 

. +2@h IRNGeTHNT ADEBOOa LT UF AD/NIF foDy DYhp- ¢ 

4 chifff Ledge C5H2GF IAN eka - D 

ROK ECEL NRE LHZAD4OGF ANY oD cl 

. GFCTNDYDOR © aE KGOGL HRS LHZADHOGF IAN OND D 

. HGF IPNIGeThzfedk UF Agj- d 

. O olByu SF Gil) 42GF ANIBPR DE 

. 40GF IR (Ada BAX 4 Prep é 


: USGLERAG Dig FE NAF AROE- Reb 


: YOLEN DZ ¢ 


. he fifl PADAGLSPLEAT DZ(Cé/d) xh UNGL 


55a 
a Sagal} | 4. _ ai us edli_all edli_al} 
4s nen 4s a 4S ytall 4g jal 4 yabale| a gl 


-————|——_}-—] fast gh i - 
_ ee Ta 


» Agélatel) aalial} - 
— aed ref ap al 
o_o a aa ee _ AS jaal) Lay - 

oe — [ “arve | rv | RT Pa petal AS all Ate Ut) 5 qual - 


ee eee ee ls 
. CCE 1A AR dig IE ooyfp: ** 
YSE) + RP Kfetsdf Leah Kida yilt LIICE/D) De yAnif LWZOLr 
+aNHR LEAT If U.ORoF WpAnif Une + chif Ut Gecaif vane Ut bai yangy Ut gba 
CCAR tneb) yheff Qtek A ( ania Os Ada +opnip lolap A} ope ef Wet nfo tpl 
ORL KU CAI RK OACKA CCE + Aad AR dz BE oot fH KIG (+ BER + dzzDZ 
Kjegdh LW2Gdx+ LinbapAt G0 UBef | nizZ PnAl GA/fKA CDSE A CdEd! Lfho 
. HEF 2tefap At df 
DU yeah oGidp At TRF Kfetide Lineely Kidaday Gohd off tp Dz 
CEY|R dzeAH+ OR DOR HUF YGo Der cbf OPPR Ghyizif Uda pin ecPED 
OO Gigdé WEAF DE) R? OEPR Gy IRA yieetsae CAF tnep CoyT Gif eticeRf 
. T-test OCF EPR Gh@Geft deb avy | HA TRZdP K fecsdf IAN 
Uyitlf atta At Id? Kfettde Lingealy KidEAECE/D) DE yARNIf Lit KoA 
ate At Pd Kfeardy LO Hb KGizf WA cay 2cT UUs (phn OEP f 
. ee 











ROO AA IR ROLOUSIE RODEN hile Del Fish DEUERLEL diy 2CE/d) !xh NGL 
<= Afr iste DASDE | [1G qjet TARO RAE 


Atwell os) pata 


Veto e¥aual “ved. | cores | toviac ery (9 api gl) glia 
YM VAY Que WV aye ae eV AcE ANY, VON4 (¥ ou) Agdbalal) eilial) 


PY At ae £2 =U2 | PY At ae £2 =U2 | £0=gal] *1.,0%4 fayette | “ya Aovey (1 Agel abil! 

VV V4E gee Mayall “A.V EV rina Y PAV AY TV AAY SS SES (£ GH) AS pal) Lesa 

V,9V40 que, ff=yal) “AAV [avy | | vaAsrvary | rary ep ee pS (© Uw) AS yall 5. 52 
4 yeiall AS pret) Agia it 

PANG ar A tape 4,4. a J arrrvey | yyVey ial peered 

ae 

3s AS pret) ALaleall 9 Asi 

VY Gar MASye : | rlligal AS jaall Lateral) g Aas8d | 

(V os) ial) 


. CCE Aaa dg BE oct fp: ** 








: fT fesfU AeStoT cGPG) 0G BHO 
: UNEE faEC 


NG epsea EH | FUNG OD et FOP G iY" aj 





SNDONE 


: ORF Or (ZE/D) De yAM|f OSeLUB 
SIG LiroUUef PAnAT EA CE + Aad AR dF BE oot ip Obes + pIZ PAIK 
yp ANIA CdEd’ = UBaUF yoked. Bt & }@ER dD ¥UOF CA nep At aisha 
tnep fifek! @bAL yOF KC ifef GRAND {ito + GRO OBef + pZ PAUNAT UEAGET og 
U adftoT yAplLaciORGA sagt U Pigi AF Ku Pi GeA tear + diepray 
: YAS 
_" NSGINEN Fi Geer Og | UNS ORR GUND Mp URf hog iY ayst 
ynV Azd27DPA ": | If KIPAKORF A (2000) Lin et al f febtnétjdy IR5 GA 
“RGR tdi CAR Hz Ar 


24 


ACC +AiqdaR diz BE ootH (dé,EChdé =F ) "F" AGF tdPKUIGA 

| AGA oT At@G ef tdizzDZAr At @bAp yaar Linopizf Unda pn | BAEK 
ODA YEEPLD IoC CdteD =R? fifokf ytd dpayrkA UCEPO_At buy NRE j 
A 2PDydEZ GH K%MES + RuL |HoA G2 k%CC! + POLAT + Uneb OUSev GR ent K 
. ORS AX Gf KifoAt At ef OSPF tp LE tke + pA! CSP! + eh UE 

Us+@GRf tdz2DH Ay tnepl BAG DAP SR CRLD 9" T" CGF + chpeadiTkKA 
. CAF nebl ALIKE] HO bAP YEIFL aoaeT fT loyT OL gd 
: +pizif Wd 7ei 








é,¢d + ( HAUNELAE ¢,dé = HgEU EHR ELEHO) 




















CHAP L$che 5 HIF LURAY 5 GUKAT DAP yaIdP > GhNTOL (55 HBF Udy OG, SA 
}neh fied! LAF YEH? OSIfpA CED lefp atk y+ LDEEU! QE Rf + dz2DZCAF tnefrv 
VETKGIY & NAGE FEE P HONS od G24) RATA . (ofA oA af dae y 
OS> hidF} Gi) febLA Ut eos Al analf yRGIBY OF pxeKOSDEBOT HF > GT OF 
5 fAU Atu AdPK OBR © hod KEGA LAD deidd GME [ PTF LE abides 
A DAR G2PSPGY HOD Caf +2 AR FETA} GOH Uf + Siu Oey GuOF 





: ORF Or (CE/D) BB yANIf O52 BD 

VORP Lives PAT GCE +d AR HF BE oot fp OGeF t piZ PAIK 
vip ANAC ELD = OB@Uf yo. Ft Go +@ER ted LOF CA unepAt aig ralf 
tnep ifek! aif ya KAfef GRAIPLiifo + G20 Oblef + piZ PNA! UAAGUT og 
Gf U PBI AF Ku PGA! eget tdzeoe My 


: OGF U edft+oT yAplL+dz0GGA 
." JNDOUNEN Fife | LE Reet a JOE GIy" chy" 
BA": | if KQAKORF A(2001) Chaudhuri&Holbrook #1 feb NRL jydS YOfRINJA 
"Gy CAP AL @G Rf | diem Gif yO Linger + iz 
Obes +wiZ nA": | If KOPAKORF (2004) Taylor et al fT feb NAL joe  GUdA 
"Gj CAP AL @G Rf | dizi Gif vB Lind ipl 
VKACC tWadAAR dF BE oot! ( EDC&dDS =F )"F" CGF tdpKIG A 
| BAGAY oT At@g ef tab ZCAy At a aif yaRie Lino pity UU AU | UZ 
1@yaif YEE LD '|gCGCEECD =R’ fifoRf yddedpecdikA UC@PDL_Afh bu NRE j 
3 2PDydEZ GR K%ED.D+ Pol] |HoA G2]K%CE,E + ROLF + neb C5eu ceRF abit k 
. ORS AX Gif KffoA At ef CGPS + PLE t nkey -apATap CPO! + 5c Ue 
Ut @GRf + deD Zt tnepi HA Galt YAP OSALD !9" T" OCF + dinpeadTKA 
. CAF nel A2aR Git Ryaif yHHL adaAT If loyT OL gc 
: tpizlf Umaqe 


Dot +( +aQxaif yaar) Code =1 eet t dip +nep 


CHAP Loki HBF LURAY 5 GOKA} ONaif YORE > GroN POL (65 HBF WUbhof mbit ia 
teh fied! OXaif ySEH OSUDAC, dé Ipfpeteky+ LSE Ut @EAf + he UZCAG + Ueto 
}piZ PANA" J 19(2003) Quester&Lim fT fep KOZAK pA. LfofA lind eff de Au if 
+iZ CGffef 26h." +ERf t dzzDZAy A NAGmER IG yRGE Lit hb tn Adeeb IeF 
Gef Diaz fp ADy UUF a6 UGLY At Xolf eZzGdzar GF F hod hdUT G +U@GK 
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. Gj CAS t neoprene 








: ORF Our  (Z8/B) Be yAR IF CB2LYB 
t@dalf yaRF Lingxes PAnAl LECCE 1 Aad AR dg IGE oot fp OBE + wiZ fAk 
6G ooyip ANAC DBE =O ydXdt Bt & +}@GR tdzeoy Guof CAtunepa 
taza ZAG t neh ifekt @caif ySHIP K ifef GRAN jifo + G2 Obey + wiZ PAI AZ 

+ 1GFU edftoT yApLeciOGGA Ur aaf U’ PGi AF Ku PrGEA! eGR 
_ “NSUNEN FRU EL Og HHE POET OEP Er IY cyt" 
ACG tAadaAR dz GE oot fO(CCCEdDGE =F )"F" CCP tdpKUle 
| AGA +oT Ate aft dzaDZAp At@caf yay Linspizf Uda py | BAK 
+@daf yYG?LDI !gCDDEdC =R? fife ydadedpearkAUCGPCLAR LICL NRE j 
3 ePDy EZ GH k%EE,de + AuL] |HoA Giz] k “DD Ed!’ + Aull + neb OSeceef a 
. ORS AX Gf KipoAt At ef OSPF + LE tne oA xp CPU! + Sek UE 
Ot @Gef i deb Ay nepl BAR yYRGPOORLD !o" T" CGF} dpaaTA 
. CAF Neb! HAGE Ei} @caf yHELD igdaey If | loyT OLDL4dz 
: }puzf Uae 








DCE +( tec yare) Cbd =1@e ef deer + nep 




















CHS Ly-chis HBF LURAY 5 GLKA cif RHE > GHNIPOL 5 HBF LUA HF O8HT SFA 
}n2p fizdt caf ySEGP OS L6pAC ba lefpetek y4 LDEE UH GR + dzeDZCAf tUnefo 
+ PGR + cltzlf GpigzORl | ecktf SRIF O7DS fd IRLIMOEPA . LEofA A adap 
(Gif YADPA DI PT LE otek OSDKEGof yTk Gaz5UGj DYLAt nepi BAY LODZ 
Ditee yITKAH Gd KGEGE Y LjKAK EGE I fF YCRUFA Eig facta ADGIAT Ged Onf 
JJRi if + Ser OGL EAS + lzztf Ihoj DYCAT BEAD Ap FANILEDEA Dale eGinipato 
CHAD LIRA! ER + zee cf vRNA p ect Lpt OZdP ANOS Dikaiag LA4S 


\oy 


OGDF NE PTKA. || @T LE + chee GF LAS @ ePUf > lyf DEES Zz 
2 Laz Gj CAI BA@GR tdeeDHeca yOAP OO GMS fold UF U uid RUN 
vod LaGoias RGR t de ZCAF + neb OSL ABE LUe LLP oh KKZGR ft w@ > hide 
. FLfefif CSURIAR 4 2PU + Pde K feted 

ttf Lanieef + piZ PNA": | U(2003) Quester&Lim +UT fepbKDZ AAA 
_ " 4@G Rf +daeDet Ay A Nigh iecbif 


: UGHFE ARE: dl’ 





: ORF Ou O(CE/D) BB yA |f OS2LUED 
Hofolht iif Linger PAT GEA CE +a AR dig BE oot fp UBlef + iZ IrAK 
IGG ooyfp ANAC dEE = OGeUl yoRd tt @ +}@GRA tdzeD¥GUOF CAtunepA 
cla LAF | nep fffek} ofa chef Kifef GRAIL {ito +O UBF + giz PAT UZ 
: HRI U' edftoT YApLEOMBA Ut agi U PIgl AUF Ku PYiGGA tee 
." JNDGLNEN Fie EHO | che FET Sp OPE g 1" ct 
toplh+ ditf OGef": | if KAKORF A (2004) Taylor et al tt febyds FOfANjA 
- Tf KOQAKORF A (2002) Sirdeshmukh et al #1 febA "Gj CAGS@GRf tudz2DZ 
_" CAF Ba cPDB ofr cD? Azd 25k nA" 
CCE tAada AR dAF BE oct (EEdeCED =F )"F" Gf tdpKig A 
ZU toT At@Gap tdzaDZtAy At+opne if Linvpif Uk pin | UBALKA 
td#f LD !gCCHSCD =R’ fiftoRf ydadedpevkA UCGPDLAT I NREL UZ 
VEZ OL K%EG,C + POL] [OA GK EDS + ALCOR + ne CS2ceRf et kt UF ep 
. ORS AX Gif KffoA At ef OSPF + LE tne -opAT Vp CPL! + eh UBS SPD 
}@GR tdz2DZ0Af tnepl HA+epoP of CHKLD 'o" T " AGF tdpasrkA 
. CAF nap! aeca Gi opr iif LI ada fT loyT OLD ca 


: tpiztf uid AeA 








é,EC + (pcp ¢, De = HGUN EHD] EL EHR) 




















Loki HBIf UAC 5 GIA +426 cif Z GhoNIPOL OS HBF Uhl If OT A 
fi2dt+ofelp + tif COS\DAC dD lefpeteky4 LDGEUH BG Rf + he ZLAg + nefhahblaf 
GiA GeTyf fA GeTif epi Hea If +n ELLA. eof A ayaa tnep 
Hopp zig? GI GA !Gf yT af O5+@G Rf + dea ofalpt cif 2 ek Dik Hp NUKE 
toi iGfef + OMPEnPKGRA/AT ODER AE NABI Hf OF If yd ACHE @ER tudé2DZ 
| AAT o'GY UOF Y¥scoUH BP} MER KGzzf yd AGA OER | dzzDVtofalp 
U GLE & +eG Rf tif Cl AEDT Hf OA If yl FIAGUIAEDE LUZ $c fp oD 
Cg7#eR Kfpt] BI*t@GkKGZ chk tu eZ Gaz +@GRf tdzzDHi4efip + di |f 

. YELRA haf YRJADEA If & shelf yEGZ 


: 2 DRAPE FAE- D 





: ORF Cur (DAD) Be yAM If OS2LIb 
lPAnif Linaxief PnAl HACC 1AqdA AR HF GE oct fp Obes +UpizZ PAIK 
yip ANAC BED = UBeU ydRdE Bt & +} eR dey HOF CAtUnep Atusepp 
CLAF +n2p BfekHefuie binif K ifef GRANDL {io + GRO Ube tpliz Pn BAG og 
U adftoT yAplL4¢daO1@Ga Ut aaf U' PII AUF Ku PIG dpAt @GRu'f tudzzDZ 

: > def 
." JNDOUNEN FOR EHO IH ELIE ETO JOEL GY cig 
Linaxeey + piZ PNA": | If KODAK ORF A (DOCE) LfengiztT feb wud gu OfRUNA 
Gj CAS At eGift deed Beto lpn |f 
ACC +Wada RR dF BE oot!fP (GE,DSEde =F )"F" CGOFf tdpKIGA 
| EAGZU oT At@g ef tdzaDZiay Atseniy ipinif Linu pif Ud pn | afk 


\o¢g 


+2fP LOn'f LD IgCceccE =R’° ifort ydadedpedkA UCGPDL_AR WU NRE j 
3 2PDy EZ GR RLEDE + AuL |HoA GRIRLCE,C + RUC + Neb OuSet GR anit 
. ORS AX Gif KffoA} At ef OSPF + LE tne -opAT 2p CSP! + Sek UE 
U+@Gef +2 ZCAF nel Gz+eboF pin lf ORL 'o" T" GPF para 
yd IRS G6A. CAF tnepl ASR Ei Hopor ANI LD Wadaeey If | loyT KLDL fick 
+@GRf + dzzDB ofl? NDZ AAd2ADN A": | If KIPAKOR(2000) Lin et al #1 fep 
(1998) Ruyter et al fT fepydAU " Gj CAF az 
: tpizlf Umaqa 








V,4V + (AS tall Bagall) 6,6 = Ay Lait) Aadlell oY ol! dan 

















L4cts HBF WA 5 GUKA H-ofoly LAN If 2 GroN POL (65 HBF Ud If 2aiT fa 
fikOHopoy YAnif OSIBDAC BD liefpetek y+ LIDGE Ut Get + daze ZOAF + nefhahDLAf 
yUP O@iayThs QERF tdiz!f Bin YCOF || CPDIkp. anjA lap oFAdaCOAU If +e 
taf lefef yhp2 (BAZ hd U' eek TE AL OATF Gide IpinhE Golf yale Daffsef 
RAT Oe A GREAGELS (AZGR f froAU Mt WOK dzAnp) GRuce CeRULty 
GRROAS( fatf O11 Ania ADO Gif GAL) GHReF yUP GyBMetin LdzPRYPIG 
. FBR t d'Goy GOS Oat 


:e GPIEE Flf-d 





: ORF Or © (€6/B) BB yAM If OS2LLB 
+ ONE LeAT If Lanier PAnAT GEC CE +aigdé AR HF BT oot fp OWef + wiZ PrAk 
ANAC Edd = O8eUF yo Et Go }@ER + deed ¥ UOF CA nepA enabHtisepay 
enkdaofulyt anf LEAT |f KIG GRAIL jit G20 UBef +piZ PNA ASE ooysp 
U saa U Pigi AF Ku PUyGeA Beef t deaDZ Af t nepK Hef GRZIGeAD 


\oo 


: LAB U edftoT yAplLydiOGGA 
." FigFem EHO OLIN N UY bce iP ENS [ED a Jefe GY" cj" 


CCE lads At oz Be oot (SOdbeC =F)" F" apf tdpKulg A 
At@GRf tc ZCAg A enfabig opel antif LeAT If Livwpizif Uo pn | BAKA 
CCédEé =R? fiforf yotidt dpegkAUCGPDLAR UG NREL EU + oT 
KEC DIAL |HoA Gk %CS,E + RulhaOAS tnep OS2ceRF A ckHenoe LAN If LD t!g 
KYpoA tp A+ éetf OG Pf + rb LE tnkaf + AT ap CQO! + Ser UBS CPD) gBUZ GRLT K 
. GRE AX Gif 

COAF + nepl Gen kdbia choles anf LEAT If OKLA !o" T" CEE + cpeaiTkKA 
OOK Gj nia fap aNHif LEAT |f LID Lada fT loyT OLD ZHU + BE AF tideaDZ 

_ CAF Hnepi HZ 


: tpiztf Ud AeA 








V0 V + (etal AS paal) Agar ll 5) qual) 6, € = Ay Lait Aadlell oy oll dan 




















WAdlf 5 GUKA end ofalyt aii LeAT If 2 GhNTPOL 55 HIF LULY Oth goa 
LeAT ff OSUEDAC ED lief etek y+ LDGEU @ER t he D OAS + nef anaf Lyckzs KBif 
leAT If +@opOLr KOGA . ofA lao of cA + Neb 626 ena H+OfOlP + chs LES 
laf GUE LAN AAA Gj CART Gea ER t chal NPY Eb! Hf enfbi4-ofuly + anit 
TkA Liirh dp GRY dS fADyd iin kenGib fod? ahiRleAT Cb LEA dR OURF 
COAR | Gaaer CGIBA Geri ASA Rf || ADA GEAISEAKU (5 hbdp NAGE? LT ytidz 
+OM) BAK OR A LpoGp U’ 2 @bI GeUr Lotiietf HOGAN WeGef tudzz2DZ 
Cif CAF | Beda C5 Gel t dae HANH KGHEY KarDiog en fabvaniif LeAT If 

. FG RF + dzzD HAN; 


: UR IGE AAE- d 





: ORF Or (BoB) BB yARIf OS2LLYED 

At dP if Linkief AnAl HACC +Aqda AR Hg BE oot fp Ube tu piZ PAK 
Oe yARIL. Bt Ww GR + ded ¥ GOP CA Nep A enide OxpAd4 sony} loge 
At iP if | dG @ ie GND {io + G2U Obes + piZ ANAT GAGE coysp AUNJAC deb = 
1 ACF Ku PifiGpAt Ge + dey +t neb Ghekenidk Ou pada Utepar+ U Dd 
: WEF U' edftoT yApl$daOGGa Ut ag U' Pg 
HOLgIGUN SN GLa AUN pce EIEN aE DIET ap a Jape gy eit 
BA": Tf KOAKORF A(1999) Bloemer et al #{febydd !R3 4u6A. " HAUWRIE 
"(CP) +R tee ZCAp A || DR obi Adp oA tro wiz 


CCE +Aada AR AF BE oot (E6EDIDD =F)" F" CGP tdpKIG A 
tira LAF A anid Os Ada +f Tota At oe Linbpitf Unda An | pA 
=R? fifokf yotiddpedrkA UCPC Ath buy NRL) SUF oT AteGrulf 
+ AULA + ne OB2eceef At ken fd Od Ada +o pol Op At EP IF LE lo cddde 
+QATzf CGOPU! + Ser UBS CPDydEZ GR K%EDDA +PuL) UltoA GRUIk %td.dd 
. GRE AX Gif KYfOAt PAT ef OGPF + PLE tna 
tneb! BZnidz O:pAda+ofdy} ad At elf ORKLD 'Q" T" OGPF +dpewxsK 
. OAR nef! GAB 2mm ANAT igdaeT fT loyT OLD gdaU 1 @Gef + dizDeAuy 
: tpuzf Ud qe 











A enidk Opp Ada +ofalf ade At PIF GhoNTPOL (5 HBF Udy If 2aiT goa 
CaF lefpagky+ LDGEU@e ef + daz ZUAT | nefh ahi Lecias HBIf Und 5 GFK 
. (BofA Lap aff dat Af + neb fizden ide OxpAd4-tepnpt oddly At ef O5LGA 


yoy 


K Gabe OcpAdd F LED de G 2 LD 'f (1997) Goff et al fT fepbKOAKhipA 
CHER OrG@y#Thenidh Ap Add efiiGig . | @GRf tdazlf LE Dipiu e | UReUAG 
+ dizlf end ApAdyAGUGeTH +o yUP DineiianIBy UOF LISHDOG GG Rf t izzf 
> hid Get Aig CHDK AA pind LAKOY OOF LU AY De ding § yirP +@E half 
AendryPipsA Rf OSyADKA Cie |! tnGhibebt 2ZERU Ats 4'f Gu apy hit bo 
fRCZTOLDY CACu If LEZAOAtARRAKUGTEKHNKAt Pog K GH KA LJALLE + ofp 
Dip leAT RA OT LY CA fin ye THD ECP A paaad yup LPs eNRf IRNIVUP + ofell!Gb 
Din fer f Gen LN2cef Ghuliz A Geri | dow Tae) Diz Meu If + Ui Ga Ap Lidz 
t@ULPZ + @GRf + de Ua aR K Gees | If FADSAp]] IRL F kode Lee Faiz! 
LBinif + ode LAPD Gf Lak Guzf OS dey HUABA (1995) Bagozzi AcUGHGILG 
YUOf e7T6Ga% OGGUGPAGN|f + Ady APS DahoYy IHEb fez DinifjA Git 
LGinif + OAC ANT LEAL AREY) DiBben ide OcpAdss Diet ERS + Udaetf + Ulead HiT oto 
. Griz efed¥ G 


: GUNSHUbo APLAR ARE DEEDES fejrygfi LUCIE TAF 
yoielf Link GizDZ02OPK URC PANCe/D) De yA | aan Z5Gs oGbif Dep 
. K@izf INd/D Be yeTf Or AA @G Rf tee tnepA CAR] aaexde 


NFi em FHORILNGAR ERIIELOBIELIGS eset BERIT Nj UCR FN (B/a) Ie ia LIE 
: 


You Tt) Que fF = Ya 
Ade oll ebLial 


%\= R? 


Soe See Aiba) glial 


vos 


4 | 


%\V =R? 


YVALY yur € O=ya ease 





Yous 
%YY = R? 
VV V+E Que PY Sy As yaad) Ai 
%\t=R £m 
V,AVV HAE Cue & SHC AS jrall 5. gal 
%VY =R? ous 
YoeV4V we, $ $=, 3e AS yaal) Auta ill 5) gual 
%14 = R? Vos pill 
VY V4V ye WAR 38 AS jal) ALaleall 9 dordtt 
sual) 
%\° =R? ee 
Os 


CRI PPRRLLE! cil CLONER STEN pte DP HSE yet TNE 
(Multiple Regression) 

: USPLERNG Dz 

GanjA CA | dekh yet Lins Aputer Pind (Cé/D) D2 yABUNIf Lndiiu 
@! || 1 UU’ ip Gir attob PR Ket UBEU JELLNZABAt izlf UudZP zu’ 6 
FANJCADOEIR || !RA(Step wise regression) UPHoe ofpollir Wd dP RA U+ oGbif 
LAR) GEEZUF+OT A Udy (pin OnE ODI! OGHU' O2dA . KGCALF 
. GPD 


: (One-way ANOVA — F-test) Lid’ GELEFGT Nj FARA - 


. Liddy GAYLEFGT Nj FAGRAALH (<é/d) aan 


ESTE | speed csemsond A) 


ar aca 


CE =k = ooyfp: ** 











é Deed =n oppEUIRD 








+ chLDOLr SURF (pin CGF Cur AST RF A(DO/D) Bae yARin!f OUSet DIED 
tmizf UA | EAKACC tA AR dF BE oot fHOUNAdé,dEECE =F 
. CEPA RL) AGUS oT A yh eta At RF KfeGtde Lio 

HRP Kfeatde LD !oCdEEBD i ABKONIA yAMif ya Diibort yolaida cpearrA 
APD EZ GH K%EC | [MA GRIK %de + Aull eae KEDY LUO CA att K 
tp At lef AGPf tp LE taaey + AT ZF COPUFT 'ot Ser OBS UT fear YAU AdxleGiP 
OSI A . +@Nin oc At Dinekt GATZ ydaZ ONA GRE AX Gif KificA 

 }@GRE td CAF | GEA ONinif aba KYRYd#ef U’ eZ 


: FiFUENRRISUNEAR CP DYE- D 


_ FipFU HOGAN SHO GY 3 A NIE GRAIL PUDBYE : (EC/d) !op UNSIE 


ae ee 
i 


. CCA ig AR dH BE ooysp: * 











KGdaIF YOO COAT Baek ydief Or Ady Bf AS HBF yARinif OUSeu DIED 
CAtnepi GA ann eck Gis HBS yA CSyoielf yenty Lio fol ER KEDZ 
OORNTD adzET fT loyT OLPLECHU Ode fa NLDA Ut Ef KG dey GUOF 
. dé66 AC,EdeLfny K " ORF Gk oAeKAT eNin 
OKA! HA ec LAF | Ady yeh y eK Lp K " OES Lil po 
OO 
. }ecaif yRREP - 
. Onfdbgcfulft aif LEAT If - 
. + efalet cf - 
Hota (nif - 
. +B Yalf yO - 
. }DAF ySEIF - 


202 0m 


fm 


yori? Lubhdlif OG 258 Gj anid Dian fd Os Ada +f + (aA + BPD LG a 
enfb Zany LEAT 'f LD LL} GE Rf + ze ZOAG tnepl HA RAP KYeu dp ob GR 
| Beoe C5yPrKU Gla Genet Ay tnemneipier LY2PADEA Geer GuctedKIg 


An Kaig2niabvanit leAT If LUT Ap eganaxt Hp kaif OSKenb Gig A COAL If 
_ }@ipollif + wialf Wo AOE! oGHU' 225A Uenidk Oy Ade dA oP Oo 


: Hipe@lerg yet PAE dl’ 








URIBE, cD + (HEURES, CC + (HUN E ORIGE, C = FFU Hog] OLE holo] 
¢,0D + (FigRE YEN 18 ¢,CE + (HB QALIBC, CD + (Hoi afpC, CD + (HRA 




















Areca At aaif At bap ySe = GND HBS + efoto Ld © 

S HBF Ub $ GRA Uer dng cfaly aif LeAT 'f At+efolf lpinif At utopia chit |!f 
: OCF yaTF Tl AMER KEEDE GAH YOO CAnaneaf Lect 

Cffictas QE AF tz ZOAG LAG | ok fokt GRAF yaEHF OLGA Ce CREP LEG yur - 
. (BofA oA 

Offickid QE AF + ole ZLAF A: | loi kt RIAA YAP OSA CCE CREPES V4 - 
. (ofA lA 

fics PER tdzeDZUAS LAE | \ol fit cw ySAP OSLGA CDo' GPM Ee y+ - 
. (ofA lA 

Ofichd PER + hee ZC LEE | 'oi fak++2fnF otf CSlH>A Cc’ ORE vit - 
. (ofA lA 

Citas @ERG tole ZLAF ee | loi FAK++epy An If OSlaA Ce’ GRA y+ - 
. (ofA lA 

toz2D CAF 6 | lol Fak enkabachulf anh LEAT If CEUDA CCE GREE y+ - 
. [BofA lA efi @GRef 


4aos 9G Agaill cot Anema ALeival) CO) peiall Cyr Ctadbeal} fli Ce gs (plat & 4 ga :(1/£) aby JSuul 
( Multiple Regression +244) Jandy) Gldle Gilt) 44 lait) Lodlalll s¥ ll 


YA = (R’) ssraill ales 


Ay lott) Ladlall ¢'Y oll 


ue 





6, £0 = Col 


” x ts ds iS5 oll esti t i) = Gy 
as dant 
4g lad) adlall 4yilalel) @atiall 


Yow 


ceee a a 


4g lait) Ladlall 4y jal edliall 


Ye sa 





Aadlall ds ral} Lapa 
ds dant 


» 
+ 

II 
% 


Adel! ds yrall 5.49 at} 


A 
0: 
‘ 

Il 


av dail 
AS jtal} Ayia dt) 5) gual HV = Gy 
will 


cella gal AS ral) ALaleall 9 Aosdti 


el) 





© EO 4 Ve VV + Ou VP + Se VP + Pe TP + Vue VY + Vue) = Ga 


: SNAERA NG: FA 


AoLPKBBR Gs BOGEY UOF Linb@\in KG PinA d 2EDPGd oG'f Ltp 
K fetid Zitfol| !R A DOA + ne C5} Nin 5 AES pind a fA OAPI eeerde ydeef 


. es Ach 
2 (C¢/d) !xh UNG 
GUND RBLNGAN \RTPIOBDEN EN Ee CSA Jay GUEDEA NIA RCLqUIN iD Z 
. URSS PIPNSILN Uo} 2 HANIENE 


— tester ew | a 


ah jae) a) ay) 3 Ch rial 
deal es Lal daw | gal} as Leal dau gil} 





eet te 


—. 4 tel Te yi [ee 


BEE 


: OSIAZDD'D) Ge yA If LDL 16 
COAT HA ydietf AL DHEBR Gs BAGBY UOF Li @Min KGS MAKU - 
AZ GE oot!fps AeSpinA Tix | IoGAAdA'T " OCF gedrkt @ UYAD| RA 
I) PA CCAR GeAerddy ydbe!f AoL DHBER Gs BAGBY LOF Ling Cd | Madd Aa dz 
. YADEfo 
Biol RA +@GRf tdzzD OF At neths BAGBY UOF Lirot Nin KGIPF MAK. - 
Ad GE oct Ht Nin 5 ACSPinA Hie | If GAA" T" CORT + dpesrkt @ UYADZ 
tatty IRN KA YADA @E Rf Kia ¥ LOY CHA pep O5C CA aint di 


vvww 





vvvw 


(ED/d) xp UNG 
CUAL gIPEEPLNE AR” YATE ODIENGEIN IRE FCA JOZy UUPDENA NA CEng Z 
. FyERALBS pIPNSIjOUN Supa] 2 NYA aE 


T-test | T-test "a" luis) | | T-test "a" luis) | an | Apa gSa dala | [|  Aualadanla | aa 
ca) ay) al Sa 2) paral) 


See oe ae 


Pete ieiet io eee 


CCH ag AR dz BE oot 

. CE Aad AR dF BE oot fp** 

: OBIEZDA/D) De yAMIf LWDLU 

COAT HAedd ydietf AoL DRER Gs BAGBY HOF Liu @Nin KGS MAKU - 

GG oot 65 AESPnA TF | IQGAdA" T" QGRF Teck} @ UtzdqD iol IRA 

A enidgefuly anf leAT if At epok lpinif : fz YUP Linc Cd +a AR Hz 

UDDC Yderf | ZK " CCF GKIG + @ anid O:pAdatopipt U dad At cee If 

Y derf i BAC UCCa UC Ca + AgdKGR diz GG oot Hp Geax ADEE UD AD 

K GSR f LE + Golf KEdRIT YUO KGBR f OSH @Nin KGuRIPf I Ulf eamTKOURG A 

O5H@NIn SACS ASU || IRLHRAIGA Ut Aap yee Ibi T HGH Gf KEdaif 

. +2 IRA CAF | eAeRde yoeef AoL Ke adwT Y UO KGBR Ff OG 

Atoll |RA +@GRf tdizD HAI neths BAGBY HOF Lio @Nin KGEPF MAUKU - 
GG oot fo} Nin 5 AeSpnA Hie I If GAA" T" CDF tdpeak! w@ UbuzdqDZ 

4204 Dato OG KGeDy WOF CA} Neb C5C. Gd | Aad AR dF 





(Ed/d) !cf UNL 
CRUISE PUNE AR YEP EL OBHENGUENIRE Me OSHA JEzy UUEDENA NYA NCEUM Ng Z 
. TESHEN NG OB pIPNS|oUNFuo} 2 Hi NYA CE 


ast eel : uated J vases La a duals 44 git 
cal Sa al cia cal ee 


— a ete tl 


ro Ea eb beper bat 
Soa 
ee | 
ee [Sone] Pee beef do for 
| 


pete bel = Ll 





: OBMZDYD) Be yA LHDu © 


COAT HA ydietf AL DHEER Gs BAGBY HOF Li Nin KEIO MAKU - 
AZ BG oot lp ae KGIPUF INLD 'o" F" Bpeutkt @ Umer a AR cao] UIRA 
. CCA + Aad dz 
Bifol RA HBAS | laa IWLA inephs BA GSY UOF Lit @Nin KG MAUKU - 
PAnA te": T If KIA ORF A(DOCD) LG) F HL fep yea WIRS GUG\. ieee & Neil dz 
yo#2 BSL}! At) Octiagg 3 AR de 2 GReGCOAF Act ciddf KOIRF C5! Nin KGS 
" Ochiai 8 AR dBITOCOAS nep2 GreF": T If KAKORF A (DECD) OsUF FL Sep 


yvt 


(€EVd) !ch UNL 
CRUISE PUNE AR YEP EL OBHEN GENRE OSHA JEzy UUEDENA NYA NCEAUM Ng Z 
. Deg 1S pIPN§ OLN Fifa] 2 ANJA fate 


res To SST TL ies | | 


petal Meare 
ie Ter ppetetettate 


eae . 
<2 iat 
| sere | | 28s | ae 
ta 





: OBMXDI/D) Ge yA If LHDu 


| Acme yet AL DEER Gs BAGBY OF Lisenin KEIRIPE MAUKU - 
SAR diz BE oot fH ake § ACH INLD 'o" F" Beurkt @ UL] Dt] IRA CA 

. CGd + Aadz 
fol RA HBAs + cea IBLA tnefhs BAGBY LOF Lito @Nin KEI MAUKU - 


vvww 


KOs 2 UF": | if KOA ORF A (DBCCOLIG|F +UL feb yudaj WIR2 BYPS. Lf DZ 
": Tf KOA ORF A (DOCD)OSUF FL fep yd O" Ly If 2 GAPE OAR Aol LEDER dk 
KG YR If PAzSfpl| !ROSY Ruf LA oH ARSAU "Ly DEHOCHAF tap 2 GRIPS 
i Bf A+aG'f +1 feat Laat ADL] KGS] BART + © LIRKB'Y LER feaf OUS! eu ceaf 
5 Sik yGd2 Uref ADU yA CGF LEED’ de Lins Aedf + @uNin 2 GTREOUZ 6 

. tH Sepif 


yvyv 


; (Cd/d) !p UNSIE 

URI SDEARLNEAN SCNRLORYIEN EER: EAH JOT CELE ANA RECLUIDZ 
_MmEANNHN TON BI 

r= pa ea PEP 


Aydi gl) ebliall - 


aww | oe * 








: OGIAZDE/D) Ge yAMIf Lp 16 
COAF I Acme yobef AcL DHBBR Gs BAGBY HOF Liua@nin KEI MAU - 
Ad || RAG DAF ySEIDY UOF HER f O5t Nin 5 AS pind jz G2/PHDEito|| IRA 
YUOF KGBR f OGIQOS! Nin $ ESM ACU |] IRLPBAIGA UC Ca + Ags A dz 
GE oot pats § ACdf INLD 9 "F" Bpedkt & CAI BAe yoke] UZ 
Ca aigda AR ddd 
Aifol| RA +@GRf + dzzDMR A tneths BAGBY UOF Lit @Nin KEI MAU - 
. YPEDZ 


}@GRf tdizD DAHA} neths BAGBY UOF Lihy Nin KGLPF Bin DBE Or 
ORF A(2002) Oh&Fiorito #1 feb NRL jd? [BBO FANAt Ges Adit K fecetdZifol] UIRA 


YVA 


Zifol| RA DACA tNeths Bs GEELE DY df Lins@nin KG OHA": | UF KD A 
. "+s Act KfegdaZ 

: HUGE 

: | A gi BFAYASU edf yApiie- 

" FNSOUNEN Fipfea eh ia [FUN S Lee afer iY dj 

| gi Rf AOGF U' edt yApiic - 

." FASOUNEN Figen [Fi Fe pee Fn a] Jape GY ce" 

| Gi RfAt !G@F U' edf yApDic - 

_ " JNSUNEN SURE FAERIE ET Oa a aEET GY dit" 


STE Gi RYAytfelf U' exf yA - 
«" BNDSLUNEN Fife ER IH fact OED | FORT GY cyt" 


al gi RAS iif U' edf yA - 
." FNDOUNEN Figea EO 1 PoE Det On FOE GY ig" 


LT BEE GT HAZ BF U' Oa yAppone- 
” FaGSUOREL OAL GLUE TEEN [ELST ORD JFL GY 


ST EEE Gi RYAyHB If U edf yApie - 
HORRATOUNEN PRD uN ELAN fA DET CO ALF GAY hye 
" AURE 


UT a¢= Doij 


: Higoff= DORE 


KEP OK CAI BACEIzGS H Af OF BAK" (BOD) . D4 SUB UL 
+P AANGAS fite UD Me fp. GHY!f + Aqif AUP Hf FLT dz A GURED Anff yILy 
. > dE L§Z tzdH UleGRf 


vvvw 


LPT ENG file DEE p .'LfERDZT d#2T | BAGIKIT fp: GRUNT! plizto 
. L dE LZ tad Uleg ef 


Ui Ay aay. | gr ELEGHEHE] 2 DIGUEIoW (DCD . 1D) UY see 
. 2 !Gdg: Leng 


YA HAL BEG YETI ANG = MEL AS HAL DE(DCCd) . fe fANJUL\BHAS 
. +0eef YaeftZAdaCZLENE Cele ack HCH EAFOREL PNG OE DAY WeT Nj 


: MES DOE 


Alsop, R. (1989)" The american way of buying : brand loyalty is rarely 
blind loyalty rise in coupons , choices blamed for '80s erosion " , Wall Street 
Journal , Oct19,p1. 


Bagozzi, R. P. (1995)" Reflections on relationship marketing in 
consumer markets ", Journal of The Academy of Marketing Science 
,Vol.23,No.4,pp. 272-277 . 


Bloemer, J. , Ruyter, K. & Watzels, M. (1999) " Linking perceived 
service quality and service loyalty : a multi-dimensional perspective", 
European Journal of Marketing , Vol.33 , No.11/12 ,pp.1082-1106. 


Cardona, M. (1998) ." WPP brand study ranks Gerber 1“ in U.S. market 
", Advertising Age , 5 October1998 ,p.3. 


Chaudhuri, A. & Holbrook, M. B. (2001) " The chain of effects from 
brand trust and brand affect to brand performance : the role of brand loyalty", 
Journal of marketing ,Vol.65, April,pp.81-93. 


East, R. (1997) Consumer behavior : advances and applications in 
marketing. Prentice Hall Europe . 


Ehrenberg, A.S.C. , Barnard, N. & Scriven , J. (1997) " Differentiation 
or salience ", Journal of Advertising Research ,Vol.37,No.6,pp.82-91. 


Fournier, S. (1998) " Consumer and their brands : developing 
relationship theory in consumer research", Journal of Consumer Research 
»Vol.24,March,pp. 343-373. 


Goff, B. G. , Boles, J. S. , Bellenger, D. N. & Stojack, C. (1997)" The 
influence of salesperson selling behaviour on customer satisfaction with 
products " , Journal of Retailing , Vol.73 , No.2 , Summer , 171-183 


Huang, M. & Yu, S. (1999)" Are consumers inherently or situationally 
brand loyal? a set intercorrelation account for conscious brand loyalty and 
nonconscious inertia" , Psychology & Marketing ,Vol.16,No.6,Sep,pp.523- 
544. 


Keller, K. L. (1993) "Conceptualizing, measuring, and managing 
customer-based brand equity ", Journal of Marketing , Vol.57,January,pp. 1- 
pi 


Keller, K. L. (2003) Strategic brand management : building, 


measuring, and managing brand equity . Second Edition ,Upper Saddle 
River ,NJ: Prentice Hall . 


Vv) 


Lin, C. , Wu, W. & Wang, Z. (2000) " A study of market structure : 
brand loyalty and brand switching behaviors for durable household 
appliances", International Journal of Market’ Research  , 
Vol.42,No.3,pp.277-300. 


Oh, J. & Fiorito, S. S. (2002)" Korean womens' clothing brand loyalty " , 
Journal of Fashion Marketing and Management , Vol.6 , No.3 , pp.206- 
222, 


Quester, P. & Lim , A. L. (2003) " Product involvement / brand loyalty : 
is there a link ?" , The Journal of Product & Brand Management , 
Vol.12,No.1,pp. 22-38. 


Ruyter, K. , Wetzels, M. & Bloemer, J. (1998) " On the relationship 
between perceived service quality , service loyalty and switching costs ", 
International Journal of Service Industry Management , 


Vol.9,No.5,pp.436-453. 


Sirdeshmukh, D. , Singh, J. & Sabol, B. (2002) " Consumer trust , value 
, and loyalty in relational exchanges " , Journal of Marketing , 
Vol.66,January,pp.15-37. 


Taylor, S. A. , Celuch, K. & Goodwin, S. (2004) " The importance of 


brand equity to customer loyalty " , The Journal of Product & Brand 
Management ,Vol.13,No.4,pp. 217-227. 


\vY 





: AGiGE YING 
:€ NAEAeOR gids ¢ 
At @GRf + hz ER LAR ySEIE Lind ipl MBF + iZ HEnAT !of feAf IANIK TAK. ¢ 
$piZ PAnAT IK PAK ORf + BI + OMIUF KBPCHF LUFZ yo JOPUNIA UGinj CALs 
. Gj CAF At Gap tz iRbAP ySF Lind imac eBay 
+ BGR + hzAD OG Yalf yA Lino md NE Bey + 1Z PANAT IgA Jef INNIKDT Ak- D 
+piZ PANAT !f KOAK OR + |HBIf + Oi\OF KGICHF LUA yl FOFHNJA UG ny COAUIf A 
. Gj CAF At @ GR t dzaD ER aif ySEGF Lind mdz ee 
+@GR tdieDiteckif ySHF Lins nba NEES + wiZ ANAT Iof feAf IANIKOZAK- di’ 
cbf yEGP Lie piztf y Acie SDA dez HME KEfebt of MORAG) Aut A 
IKE KG feb LELNIEA OMG? GAH IRA} PER + dzeD HAA 
AL@GRf + dzeDAofalh + EF Lind mac NEF + piZ PANAT !of1 fefif IANIKIZZAK- D 
td ENB + IZ PANAT IK AK OR +/KBlf KGfepf U' zhyddf !R5 HOAUG] CAG 
. Gj CAA eGR t de opoy cf Lio 
+@GR + dizDBofay WAnif Lins mba NEEeS + wiZ ANAT lof fef INNIKIZAK- d 
Tf KODAK ORf + Bf +OnUF At Gey KG CHF LH yo IRS HUSATGinj Cup A 
. Gj CAF At @Gef t defor IPAnif LinoimAd eter + piZ PAA 
enka ofeth + ANH LAT If Liu inc NE Bes + 1Z BANAT !of Jef IANIKITAK- E 
+42fnP+ anf LEAT If + iz ACEH IKE KGfep+ off MODINE tdzeDZOAr lf A 
AME KG LENA OMG? GAY IRA} PGR t ded AG2n bz 
HOfop (oid At oP if Liu mA NEES + pZ PANAT Ugh Ut fesif IRINIKID Ak- & 
ORE +1KB IF KGICHF LHAZ yo !R5 JOA Ut BERG + leaf Njalinfde Oug Adz 
CHAR A Lisl Acta ofl Iota At ch if Libido MBF +z NAT Ulg KIDZ AK 
. +@GRf + dizDZ 


: KEQ|HFZA gidz f 

| Acne ydief AL DHHER Gs BAGBY UOF Lins@Nin KEIRIPE MAUKU - ¢ 
. YA !RA CA 

At @bAf ye AoL DKEBR Gs BAGBY HOF Liihs@uNin KGIRUPE MAUKU- DB 
5 Ae5|| (GhliLy! A UtzdD Hol] 'RA+@GRf tdizDB ofr dif At @udaf At agai 
+42 fr + GNI LEAT bf A+ @GRf tdzzD4- cf lOin'f AoLDKBBR Gs BH GS! @u Nin 

. +204 D fol] IRA enfdf O- Ada tora Ad At PIF A enidlZ 

| Acme def AoL PHBER Gs BAGBY LOF Linu Nin KGIRIPE MAUKU - d’ 
Diet AAR AHO IRA CA 

| BAe def AoL DHHER Gs BAGBY UOF Lind@ Nin KGIIPF MAUKU - BD 
VE AoL DHHER Gs Bs Gt Ni KGS Pink fez GH y Pa zit] UIRA CALI 


. +RDAF 
COAFT Hazen ydief AL DEER Gs BAGBY HOF LihyeNin KGIRPF MAKU- d 
. LE Dl RA 


OYA) 2 Ue @Ge KGzDY HOF CAF neb C5} @U Nin KGIRPF MAUKU - E 

yon yeThon at iANIK SF GoA Ul +zckiif YALU Octiagf 8 Aci, df ULI tf UyPpis If 
. + HBF KG IeHf U' zhyd Kae Gi A Ut |KBIf KG Fest U' zo 

Ke GDHE,C Liheayerk lojA+ @GK+dzZ LAER O LIKE Y UOF +RoL OY Ado - E 

petal CCAR LENS BinAhd BEF CLL KGNA yo GOPANIA.. +r GIF HdcBHDS T Ug 
. +B RF KGZz2DZ 


: UT NGE- Paez 
Git & UYAGA KiGGA KE GA LALLY ARGEE FE Prove NF tedetu -¢ 
VEIN 9} Se UGSj NP Mh OER t dzz'Gy DE AEH wiz fede f OUSDIHT k 
. B2PUF ySHIBZ GU 
G&A Gj NAPPR F Gen LWA DY ARLE | dif GpigZzOe | Haif ySHIP efetity- 
_ Np OAC Tr 6 GU Aczeari HAazF Ki 


3A f \@ YADY GdZid2GpoyiiP LWA@GR tdzeDrece yaar B7+af - BD 
Ur pal A Op yf At aterf +Gdp NIIGA || DE de ol PT LE eteif | GEABIERPA 2 frit dp 
A@ER tdz2DZOA | ZRF OS! anPEAS yeelf VIF INKIG | & 
GIZA/T od OR YRS: CinekyUP Lpz@Grulf +udzeDii+epiP cin|'f Ge - d’ 
Aca 'f yd ig Gu3 Sige IRN Rul ite yUP Lid IRA YAY eat If yd IgGoy EM Af 
. (42d Ut RIE Ut BDA ) YER OGL H3/DI Bf Oat If LiezTONR. 
Loinif SAR diel Ha K Of HUGE GALS Gade ORPR f YUP LHARGE pinhAl - D 
leABLD if +Ser UGbu Adk KORE RAR? LT If ANIL @ > tde2 OF CSYA Me 
|| DE ABHEGR | dhiz'f Loin AAR UHL DY now DUBLIAT px hdBKRGP |Gio 
. Gein OOP OE A GRABLE 
AUKG AezdeA > tdby eKA Ich UF At GF + @ Le Pn foe GT Amz NF - 
Athigedf leAT !G2nfdf || ofS NB || DR dE Aol} npAdk} GsnsUUPd#!G 2 TetzT k 
ORf enGar Ger AUGhS A led%4 OSenidf le@hseelf Atofelf C2Gd Np BANK 
leAT 32 fripsledde nif KfR ER KGiaf yoiohiofA | @EKt daz LHZAD io 
. nid OSt oGdF! @GR KGzzf [btn AAR ULE leAdF aR 
NezA Yeu fF GARE A | DY dh yd? OYA |B} | Zn fd Od Ady @Aik- E 
Y¥ Se5fpNY KG Pezdf LU2tp Fz! NOnk LUZ GAQACE td) u feat f CH 7D 
At@2GQUi OM Y RuroGeTif SephEF yip> hibdf LUZp (AZ U' feak f Atteuinkto 
GET lif Giol Azef'f Di LAS DieeK|| IRI If +e UW WBE gf At ui cetf 
. Ot yETHDE EAB OP DKA LE DY ob LF KE GORA K CHE Af ALAS Bais 


: FGASIPAOGE- sik 
. Gj CAF] BA@ER t dizlf LE yAoRf Gen Lid4epapeUPapech fep- C 
+E RE +e OAR BEANRGHEOXEEUF e7DT fep- é 
NIG YUP GiPPR OORf+ GR KGZf yd DEAE GET SOR KGuz'f yYETOBfok- D 
Oey 
CHART GEfopAf Nige2 OT LAX +eGAf KGZf LinyAQDHE DAT dzOav 27D d’ 
. +B Rf +dzz2DZ 


Vw 


Ugh? 


Aas all eal pall - 95) 


H@MEWUEY- go 





 FiqG RULE UNG 


-filf-c 
Op: LiGz ‘TDAP Ng OepNg (CEE). ATe URZGT If A fide Vet def 
. Lfeny 
HHCZL2NGf. U ful CEN Jil Fae SINGHE (ECE). LJ 0 Aec# UL iif ep 
Lae LZ 
. 2 \GdF: LONGF . | INSESINGHE(CESE). Aed# U Lifif otp 
| SCANSEZHSINGHEL fungic LENDING EpNG (ESE) 1UDZIGIGALYS 522 
. LOE LA tHedz LONAf. | YANG 
BALAN «gl gl Aaa) | Silas) ileal 8 Gaal Uda (te V) , ANG Bayle: ob GD 
. CAl’gall ; 
iG HAL De CONST ICD Ng: HEL AS HAL BE (DCCA). fe fANJUL (EAC 
yal +ZAdad2 leNEf. LENS Clelju dak HEC ETAUREL PNR HE DZAT Yet Nj 
. + ORetf 
Si] NUN eft =i] : NELESRNSMEF 2] SPU (DCC). YUL Rete 
. Laas toot oh if UT ADF Geet tary 2cge0F Lap dgek!INGY ug 


Liz +Hipdz LONHf (CéS5) . U JADWEKNGGNT G8 fxd DORA). feb OUCS 
2 db 


: UCBORNS JIENUE- f 


: 5A RE td HP Hp || DAE OAT yHOKA Kiffod® (BOC). + DURA UVF S22 
. BEC E Uy@rQUuagy ef CYR ERENGIT tga FIBRE R REG 'CeRd Lu PEy 


CB CUAF Nd2hA Dui Lasdk A Cidaf KG@IZ DE')(DECd) . feed ENED GPGds 
UEC freyUDDeD a? UDIERREN JOCREN |G eee Gr Gif > hd eA KPA Cuincaz 
.DbG cEd'€ 


: YANijdaS Kjog- | 


feel Apangiz Atciidpt oy LE yiaiaf Gee Gh" (COOD . putsozwBOSTy 
lOGRf | PZYANIcAS file UDHE p .'LfewDZ[ d#+eT | BA gdKIT feb: Gerif 
. © dE LIZ tad U 


yy KEP CHGS CAT EA Ei2zGS A Rf OF BAK" (DOD) . 0x 28m OLY 
+ OP ANdAS file WAR p.'tdd¥f }Gn!f CADP FLT ddd UA GRG) Aint 
. > dE LZ tad UleGRf 
Sepl Ha BER thief A pz! CAF af" (CSSD) . YOU HZ Audaf UVF pz 
Upc fite WME p.'cT daaGj 'f KGIGEYGp! AA RELI || DX dE 
. (ONGf +20 UleGeef + aPZ 
| GEABBADA led atte KG diet A Cay UF eff" (DOCY) . Fa Stet MIL eu nilz 
tad UleG Rf + PTAs LENO Pp. ZT de KGeTDUGA kf KG Her Uf 
. LONG 


: H@MEWEDE foe 
‘Fale c 


Aaker, D. A (1991) Managing brand equity : capitalizing on the value 
of a brand name. New York : The Free Press. 


Aaker, D. A. (1996) building strong brands . New York :The Free Press. 


‘v4 


Arnold, D. (1992)The handbook of brand management. Massachusetts: 
Addison-Wesley Co. 


Czerniawski, R. D. & Maloney, M. W. (1999) Creating brand loyalty: 
the management of power positioning and really great advertising. NY: 
AMACOM . 


East, R. (1997) Consumer behavior : advances and applications in 
marketing. Prentice Hall Europe . 


Ellwood, I. (2002) The essential brand book : over 100 techniques to 
increase brand value . Second Edition , London :Kogan Page . 


Gobe, M. (2001) Emotional branding : the new paradigm for 
connecting brands to people. NY: All Worth Press. 


Hanna, N. & Wozniak, R. (2001) Consumer behavior : an applied 
approach. New Jersey : Prentice-Hall . 


Hoyer, W. D. & Maclnnis, D. J. (1997) Consumer behavior . NY : 
Houghton Mifflin Company . 


Keller, K. L. (2003) Strategic brand management: building , 
measuring , and managing brand equity., Second Edition , Upper Saddle 
River, NJ: Prentice Hall. 


Kotler, P. , Armstrong, G. , Saunders, J. & Wong, V. (1999)Principles of 
marketing . Second Edition , USA: Prentice Hall Inc . 


Kotler, P. (1997) Marketing management . 9""' Edition , USA : Prentice 
Hall Inc . 


Mowen, J. C. & Minor, M. S. (2001) Consumer behavior : a framework 
.New Jersey : Prentice-Hall . 


Pelsmacker, P. D. , Geuens, M. & Bergh, J. V. D. (2001) Marketing 
Communications . England : Pearson Education Limited . 


Peter, P. & Olson, J. (1996) Consumer behaviour and marketing 
strategy . Fourth Edition , Irwin . 
VAs 


Pride, W. M. & Ferrell,O.C. (2000) Marketing concepts and strategies . 
Boston : Houghton Mifflin Company ,pp.298. 


Quinn, V. N. (1995) Applying psychology . Third Edition , New York : 
McGraw-Hill . 


Ries, A. & Ries, L. (1998) The 22 immutable laws of branding . NY : 
HarperCollins Publishers Inc . 


Solomon, M. R. (2002) Consumer behavior : buying , having , and 
being . Fifth Edition, New Jersey : Prentice Hall . 


2 Gil gall 


Aaker, J. L. (1997)" Dimension of brand personality ", Journal of 
Marketing Research ,Vol.xxxiv,August,pp.347-356. 


Allen, C. T., Machleit, K. A. & Kleine, S. S. (1992) " A comparison of 
attitudes and emotions as predictors of behavior at diverse levels of 
behavioral experience", Journal of Consumer Research ,Vol.18, March 
spp.493-504. 


Alpert, F.H. & Kamins, M. A. (1995) " An empirical investigation of 
consumer memory , attitude , and perceptions toward pioneer and follower 
brands ", Journal of Marketing , Vol.59,October , pp.34-45. 


Alreck, P. L. & Settle, R. B. (1999)" Strategies for building consumer 
brand preference ",The Journal of Product & Brand Management , 
Vol.8,No.2,pp.130-144. 


Alsop, R. (1989)" The american way of buying : brand loyalty is rarely 
blind loyalty rise in coupons , choices blamed for '80s erosion " , Wall Street 
Journal , Oct.19,p1. 


\A\ 


Bagozzi, R. P. (1995) "" Reflections on relationship marketing in consumer 
markets ", Journal of The Academy of Marketing Science ,Vol.23,No.4,pp. 
212-277 


Baldinger, A. L. & Rubinson, J. (1996) " Brand loyalty : the link between 


attitude and behaviour , Journal of Advertising Research , 
November/December , pp.22-34 . 


Balduf, A. , Cruvens, K. J. & Binder, G. (2003)"Performance 
consequences of brand equity management : evidence from organizations in 
the value chain ", The Journal of Product & Brand Management 
sVol.12,No.4,pp.220-236. 


Ballester, E. D. & Munuera-Aleman, J. L. (2001) " Brand trust in The 
context of consumer loyalty " , European Journal of Marketing , Vol.35 , 
No.11/12 , pp.1238-1258. 


Balmer, J. M. T. & Gray, E. R. (2003)" Corporate brands : what are they? 
what of them?", European Journal of Marketing ,Vol.37,No.7-8,pp.972- 
997. 


Banister, E. N. & Hogg, M. K. (2004) " Negative symbolic consumption 
and consumers’ drive for self-esteem " , European Journal of Marketing , 
Vol.38,No.7,pp 850-868. 


Bhat, S. & Reddy, S. K. (1998)" Symbolic and functional positioning of 
brands " , Journal of Consumer Marketing , Vol.15 , No.1 , pp.32-43. 


Blattberg, R. C. & Wisniewski, K. J. (1989) "Price induced patterns of 
competition", Marketing Science , Vol.8,Fall,pp291-309. in Keller, K. L. 
(1993)"Conceptualizing, measuring, and managing customer-based brand 
equity ", Journal of Marketing, ,Vol.57,January,pp. 1-22. 


Bloemer, J. , Ruyter, K. & Watzels, M. (1999) " Linking perceived 
service quality and service loyalty : a multi-dimensional perspective " 
European Journal of Marketing , Vol.33 , No.11/12 ,pp.1082-1106. 


Bloemer, J. & Odekerken-Schroder, G. (2002)" Store satisfaction and store 
loyalty explained by customer- and store — related factors " , Journal of 
Consumer Satisfaction , Dissatisfaction and Complaining Behaviour , 
Vol.15, pp.68-80. 


\AY 


Burnhum, T. A. , Frels, J. K. & Mahajan, V. (2003)" Consumer switching 
costs : a typology antecedents , and consequences", Journal of the Academy 
of Marketing Science , Vol.31,No.2, pp.109-126. 


BusinessWeek.(2002) " The best global brands : business week and 
interbrand tell you what they worth" , Special Report , August 5, pp.92-99. 


Business Week.(2004) " The 100 top brands : here's how we calculate the 
power in aname", Special Report , August 2 , pp.68-71. 


Campbell, M. C. & Keller, K. L. (2003) " Brand familiarity and 
advertising repetition effects", Journal of Consumer Research 
,Vol.30,Septemper,pp.292-303. 


Cardona, M. (1998) ." WPP brand study ranks Gerber 1“ in U.S. market " , 
Advertising Age , 5 October1998 ,p.3. 


Chaudhuri, A. & Holbrook, M. B. (2001)" The chain of effects from brand 
trust and brand affect to brand performance : the role of brand loyalty ", 
Journal of marketing ,Vol.65, April,81-93. 


Chernatony, L.de. & Riley, F. D. (1998) " Modeling the components of the 
brand ", European Journal of Marketing ,Vol.32,No.11/12,pp.1074-1090. 


Coulter, R. A. , Price, L. L. & Lawrence, F. (2003) " Rethinking the 
origins of Involvement and brand commitment : insights from postsocialist 
central europe", Journal of Consumer Research , Vol.30, pp.151-169. 


Darly, W. K. & Lim, J. (1999) " Effects of store image and attitude toward 
secondhand stores on shopping frequency and distance traveled " 
International Journal of Retail & Distribution Management , Vol.27 , 
No.8 , pp.311-318. 


Davis, S. (2000) " Implementing your BAM” strategy :11 steps to making 
your brand a more valuable business asset ", Journal of Consumer 
Marketing , Vol.19,No.6,pp.503-5 13. 


Davies, G. & Chun, R. (2003)" The use of metaphor in the exploration of 


the brand concept ", Journal of Marketing Management ,Vol.19,No.1- 
2,pp45-71. 


\AY 


Dawar, N. & Parker, P. (1994)" Marketing universals : consumers' use of 
brand name , price , physical appearance , and retailer reputation as signals of 
product quality ", Journal of Marketing , Vol.58,April, pp.81-95. 


Dick, A. S. & Basu, K. (1994)" Customer loyalty : toward an integrated 
conceptual framework ", Journal of the Academy of Marketing Science 
, Vol.22,No.2,Spring,pp.99-113. 


Dick, A. , Jain, A. & Richardson, P. (1995)" Correlates of store brand 
proneness “ some empirical observations " , The Journal of Product and 
Brand management , Vol.04,No.4,pp.15-22. 


Dodd’s , W. B. , Monroe, K. B. & Grewal, D. (1991) " Effects of price , 
brand , & store information on buyers product evaluations ", Journal of 
Marketing Research , Vol.xxviii, August,pp.307-319. 


Donovan, R. J. , Rossiter, J, R. , Marcoolyn, G. & Nesdale, A. (1994) " 
Store atmosphere and purchasing behavior ", Journal of Retailing , Vol.70 , 
No.3,pp. 283-294. 


Duwors, R. E. JR. & Haines, G. H. JR. (1990)" Event history analysis 
measures of brand loyalty ", Journal of Marketing Research 
»Vol.XXVI,November,pp.485-493. 


Dyson, P. , Farr, A. & Hollis, N. S. (1996) " Understanding, measuring, 


and using brand equity ", Journal of Advertising Research , 
November/December, pp.9-21. 


Ehrenberg, A.S.C., Barnard, N. & Scriven , J. (1997) " Differentiation or 
salience " , Journal of Advertising Research , Vol.37,No.6,pp.82-91. 


Fader, P. S. & Schmittlein, D. C. (1993) " Excess behavioral loyalty for 
high-share brands : deviations from the dirichlet model for repeat purchasing 
", Journal of Marketing Research , Vol.xxx, November , pp.478-493. 


Fader, P. S. , Hardie , B. G. S. (1996)" Modeling consumer choice among 
SKUs ", Journal of Marketing Research ,Vol. XX XIII, November ,pp.442- 
452. 


\Ag 


Fornell, C. (1992) " A National customer satisfaction barometer : the 
Swedish experience ", Journal of Marketing , Vol.56, January ,pp.6-21. 


Fournier, S. (1998) " Consumer and their brands : developing relationship 
theory in consumer research", Journal of Consumer’ Research 
,Vol.24,March,pp. 343-373. 


Goldsmith, R. , Moore, M. A. & Beaudoin, P. (1999)" Fashion 
innovativeness and self-concept : a replication " , The Journal of Product 
and Brand management, Vol.08,No.1,pp.7-18. 


Goldsmith, R. E. , Lafferty, B. A. & Newell, S. J. (2000)" The impact of 
corporate Credibility and celebrity credibility on consumer reaction to 


advertisements and brands , Journal of Advertising , 
Vol.xx1x,No.3,Fall,pp.43-54. 


Goff, B. G. , Boles, J. S. , Bellenger, D.N. & Stojack, C. (1997) " The 
influence of salesperson selling behaviour on customer satisfaction with 
products " , Journal of Retailing , Vol.73 , No.2 , Summer, pp.171-183. 


Gounaris, S. & Stathakopoulos, V. (2004)" Antecedents and 
consequences of brand loyalty : an empirical study ", Journal of Brand 
Management, Vol.11,No.4,April,pp.283-306. 


Grewal, D., Krishnan, R., Baker, J. & Borin, N. (1998) " The effects of 
store name, brand name, and price discounts on consumers’ evaluations and 
purchase intentions " , Journal of Retailing , Vol.74 , N.3 , Fall, pp.331-352. 


Grover, R. & Srinivasan, V. (1992)" Evaluating the multiple effects of 
retail promotion on brand loyal and brand switching segments", Journal of 
Marketing Research , Vol.xxiv , February , pp.76-89. 


Ha, C. L. (1998) "The theory of reasoned action applied to brand loyalty " 
, The Journal of Product & Brand Management , Vol.7,No.1,pp.51-61. 


Hogg, M.K. , Bruce, M. & Hill, A. J. (1998)" Fashion brand preferences 
among young consumers " , International Journal of Retail & Distribution 
Management , Vol.26 , No.8 , pp.293-300. 


Holt, D.B. , Quelch, J. A. & Taylor, E. L. (2004) “How global brands 
compete “, Harvard Business Review , September , pp. 68-75. 


Hoyer, W. V. , Tryp Van, L. C. M. & Inman, J. J. (1996)" Why switch? 
variety seeking behaviors as a product vs. individual interaction ", Journal of 
Marketing Research , Vol.33,No.8,pp.281-292. 


Huang, M. & Yu, S. (1999)" Are consumers inherently or Situationally 
brand loyal? a set intercorrelation account for conscious brand loyalty and 
nonconscious inertia " , Psychology & Marketing , Vol.16,No.6,Sep,pp.523- 
544. 


Hui, M. K. , Dube, L. & Chebat, J.(1997)" The impact of music on 
consumers reactions to waiting for services ", Journal of Retailing , Vol.73, 
No.1, pp.87-104. 


Keller, K. L. (1993)"Conceptualizing, measuring, and managing customer- 
based brand equity ", Journal of Marketing, ,Vol.57,January,pp.1-22. 


Keller, K. L. (2003)" Brand synthesis : the multidimensionality of brand 
knowledge ", Journal of Consumer Research ,Vol.29,March,pp.595-600. 


Kim, C. K. (1995)" Brand popularity and country image in global 
competition : managerial Implication " , The Journal of Product and Brand 
Management , Vol.04,No.5,pp.21-33. 


Lassar, W. , Mittal, B. & Sharama, A. (1995) " Measuring customer-based 
brand equity ", Journal of Consumer Marketing ,Vol.12,No.4,pp.11-19. 


Lin, C., Wu, W. & Wang, Z. (2000) '" A study of market structure : brand 
loyalty and brand switching behaviors for durable household appliances", 
International Journal of Market Research , Vol.42,No.3,pp.277-300. 


Maxwell, S. (2001)" An expanded price / brand effect model — a 
demonstration of heterogeneity in global consumption" , International 
Marketing Review , Vol.18 , No.3 , pp.325-343 


McAlexander, J. H. , Schouten, J. W. & Koenig, H. F. (2002) " Building 
brand community " , Journal of Marketing , Vol.66,January ,pp.38-54. 


VAI 


Meenaghan, T. (1995) " The role of advertising in brand image 
development", The Journal of Product and Brand management , 
Vol.04,No.4,pp.23-34. 


Mela, C. F. , Gupta, S. , & Lehmann , D. R. (1997) " The long-term 
impact of promotion and advertising on consumer brand choice " , Journal of 
Marketing Research , Vol.xxxiv , May, pp.248-261. 


Menon, S. & Kahn, B. (1995) " The impact of context on variety seeking 
in product choices ", Journal of Consumer Research, Vol.22,December 
spp.285-295. 


Na, W. B. , Marshall, R. & Keller, K.L. (1999) " Measuring brand power 
: validating a model for optimizing brand equity " , The Journal of Product 
and Brand Management, Vol.8 , No.3 , pp.170-184 


O’Cass, A. & Frost, H. (2002) " Status brands : examining the effects of 
non-product-related brand association on status and conspicuous consumption 
"\, The Journal of Product and Brand Management , Vol.11 , No.2 , 
pp.67-88. 


Odin, Y. , Odin, N. & Valett-Florenc, P. (2001)" Conceptual and 
operational aspects of brand loyalty an empirical investigation ", Journal of 
Business Research, Vol.53,No.2,August,pp.75-84. 


Oh, J. & Fiorito, S. S. (2002) " Korean womens' clothing brand loyalty " , 
Journal of Fashion Marketing and Management , Vol.6 , No.3 , pp.206- 
222; 


Oliver, R. L. (1999) " Whence consumer loyalty?" , Journal of 
Marketing , Vol.63, Special Issue , pp.33-44. 


Orth, U. R. , McDaniel, M. , Shellhammer, T. & Lopetcharat, K. (2004) " 
Promoting brand benefits : the role of consumer psychographics and lifestyle 
" , Journal of Consumer Marketing , Vol.21 , No.2, pp.97-108. 


Osselaer, S. M. J. Van. & Alba , J. W. (2003)" Locus of equity and brand 
extension ", Journal of Consumer Research ,Vol.29,March,pp539-550. 


YAY 


Papatla, P. & Krishnamurthi, L. (1996) " Measuring the dynamic effects of 
promotions on brand choice " , Journal of Marketing Research , Vol. xxxii 
, February, pp.20-53. 


Park, C. S. & Srinivasan, V. (1994) " A survey-based method for 
measuring and understanding brand equity and its extendibility " , Journal of 
Marketing Research , Vol. xxxi, May , pp.271-288. 


Pitta, D.A. & Katsanis, L.P. (1995) " Understanding brand equity for 
successful brand extension", Journal of Consumer Marketing 
,Vol.12,No.4,pp.5 1-64. 


Quester, P. & Lim, A. L. (2003) " Product involvement / brand loyalty : is 
there a link ?" , The Journal of Product & Brand Management , 
Vol.12,No.1,pp. 22-38. 


Rio, A. B. , V'azquez, R. & Iglesias, V. (2001)" The effects of brand 
associations on consumer response", Journal of Consumer Marketing 
»Vol.18,No.5,pp.410-425. 


Rio, A. B. , Vazquez, R. & Iglesias, V. (2001) " The role of the brand 
name in obtaining differential advantages " , The Journal of Product and 
Brand Management , Vol.10,No.7,pp.452-465. 


Roth, M. S. (1995) " The effect of culture and socioeconomics on the 
performance of global brand image strategies " , Journal of Marketing 
Research , Vol. xxxi , May , pp.163-175. 


Rowley, J. & Dawes, J. (2000) '" Disloyalty : a closer look at non-loyals " 
, Journal of Consumer Marketing , Vol.17, No.6, pp.538-549. 


Ruyter, K. , Wetzels, M. & Bloemer, J. (1998) " On the relationship 
between perceived service quality , service loyalty and switching costs ", 
International Journal of Service Industry Management , 


Vol.9,No.5,pp.436-453. 
Seetharaman, A. , Nadzir, Z. A. B. M. & Gunalan, S. (2001) "A 


conceptual study on brand valuation ", The Journal of Product & Brand 
Management ,Vol.10,No.4,pp.243-256. 


YAA 


Simon, C.J. & Sullivan, M.W .(1993)" The measurement and determinants 
of brand equity : a financial approach ", Marketing Science , pp28-52. in 
Motameni, R. & Shahrokhi, M. (1998) " Brand equity valuation : a global 
perspective " , The Journal of Product & Brand Management, Vol.7,No.4, 
pp.275-290. 


Sirdeshmukh, D. , Singh, J. & Sabol, B. (2002) " Consumer trust , value , 


and loyalty in relational exchanges " , Journal of Marketing , 
Vol.66,January,pp.15-37. 


Sirohi, N. , McLaughlin, E. W. & Wittink, D. R. (1998) " A model of 
consumer perceptions and store loyalty intentions for supermarket retailer " , 
Journal of Retailing , Vol.74 , N.2, Summer, pp.223-245. 


Stewart, T. A. (1997)" A satisfied customer isn’t enough", Fortune , 
July21,pp.112-113. 


Suri, R. , Manchanda, R.V. & Kohli, C. S. (2000) " Brand evaluations : a 
comparison of fixed price and discounted price offers", The Journal of 
Product and Brand Management , Vol.9 , No.3 , pp.193-207. 


Taylor, S. A. , Celuch, K. & Goddwin, S. (2004) " The importance of 
brand equity to customer loyalty " , Journal of Product and Brand 
Management , Vol.13 , No.4, pp.217-227 . 


Till, B. D. & Shimp, T. A. (1998) " Endorsers in advertising : the case of 


negative celebrity information ", Journal of Advertising 
, Vol. xxvii,No.1,Spring,pp.67-81. 


Till, B. D. & Busler, M. (2000) " The match-up hypothesis : physical 
attractiveness , expertise , and the role of fit on brand attitude , purchase intent 
and brand beliefs " , Journal of Advertising , Vol.xxix.No.3,Fall, pp.1-13. 


Uncles, M. U. , Dowling, G. R. & Hammond, K. (2003) " Customer 
loyalty and customer loyalty programs" , Journal of Consumer Marketing , 
Vol.20,No.4,pp.294-3 16. 


Wang, C. , Siu, N. Y. M. & Hui, A. S. Y. (2004)" Consumer decision- 
making styles domestic and imported brand clothing " , European Journal of 
Marketing , Vol.38 , No.1/2 , pp.239-252 . 


VAN 


Wulf, K. D. , Odekerken-Schroder, G. & Lacobucci, D. (2001)" 
Investments in consumer relationships : a cross-country and cross-industry 
exploration " , Journal of Marketing , Vol.65, October, pp.33-50. 


Yim, C. K. & Kannan, P. K. (1999)" Consumer behavioral loyalty : a 


segmentation model and analysis ", Journal of Business Research , 
Vol.44,No.2,February ,pp.75-92. 


Yoon, S. & Kim, J. (2000) " An empirical validation of a loyalty model 
based on expectation disconfirmation " , Journal of Consumer Marketing , 
Vol.17, No.2,pp.120-136. 


Yoo, B. , Donthu, N. & Lee, S. (2000) " An examination of selected 
marketing mix elements and brand equity " , Journal of the Academy of 
Marketing Science , Vol.28 , No.2 , pp.195-211 . 


Zeithaml, V. A. (1988)" Consumer perceptions of price , quality , , and 
value : a means-end model and synthesis of evidence ", Journal of 
Marketing , July, pp.2-22 . 


Zhang, Z. , Li, Y. , Gong, C. & Wu, H. (2002) “ Casual wear products 


ce 


attributes : a chinese consumers perspective , Journal of Fashion 
Marketing and Management, Vol.6, No.1 , pp.53-62. 


: Pichi] PELE 


www. brandkeys.com 





2 DAY ha 


uw 


JHME| 2 SE 


gine | Aiie 
Mjuudball Ay Lait) Gbadbell ye bec 3 lal § pisals tian a oil 


wide GLa iS eats Ata a lta ie ah hee oa 
GN AV ea oh ie Nl selects AU os gale AGI) tg gS) aaa 
ee Sea ig aca teal iy aaa oe gall aaa 

» Ss 5 Aba Alay! eSie gai (ctl; Lad calell Con 


» peagill 5 al fe Y! ls J gids | glundi 


> Calall 


PUGEnIT dpe z 


2 eB) pa 
DgFpOD2ONpZ ENidE 
BS Lua!) SLY) 5 fa) iu) 
Caan Cue daala — 5 lei) duls 


Vay 











—_—_~ 


|e 


“|B. 


T Cpapdle GUS be (5 sai Ja - 1 








2 AMM ALG) le Aula) (pay and Aulay! calls 14) 


ace bad ope ARR udball Egil Cpe Ugg ES QW Gals lal} sae gle Ca will lle Jal (da Ciags 
SAM Caudal € 1 gi) ya & 93 JS Cee Ugg fads (gl) LS Lal ase fies coll JAN sic (1) ) Ladle 




















“ya iS) ee hae a sci) 
a. Slo ge | tM ae | eotdh | As yl og pial oe sual 93 
ms a ndball € 53 
“AS js nS jLa “gS je asl j 
CaS ila als als oS) baal y ds jls 
» > Gold -} 
» So 5 -F 
» palyy plan -£ 
« Ua -0 
OSs -7 





«Ss Ca gus -V 





» Agadalay Cundhe -A 
« Gabad (glad 4 

















AH dla -1+ 
ala glia 1) 
(40's) 























we ee ) ASSLal ode aul 





© Ugaladialy a gi yu dle AS jb 83 pay -1 1 








VY) golly SNaenill gis aidhan) Magid gia AS jt Gubaah all deal gaan Cyl col] dla an ge 





- guild mat 


Mila) CoB YI SS AM uaa) AS Ley Ge Ga Glued Gye AS gene ool Lad 


25 Ce Sa CU ab S9m (52) Qed gs GI ylarl ode (ple ARH gsc 6) ATAH ge da ja sae ad OA 





Sil ya 
LL 


E 
e 


Bil 5 


ws 
Bg 


BA ge ne 
us 
ley) 


I dl 





«Aas patted (il) AS Lal} ode Guudle gad 11 





«att A AS Lal! ote Glulde (dedi 1 ¢ 





. Abrea 4S jLall oda yl oll gai o 
Adgiladly atte (gill AS lal} ode COL 90 Jue 15 





«Egil ated gill AS lal} ode COL 90 Just -1V 
» AS Lal 04a (gail) Lasic Lally jad 1A 





«AS Lal ode (ga) Lani Baa la Gb (lil jad -14 





. AS ball ode (gti) Lasic Antalls at 1. 





oO; O| O| OF O| O| O|] O| Oo 


AS Lal) ode (oth) Latic: Saleudl jal 1) 





Oo 











mn, me en ne me ne) ee] oe 
EE) | ee] elt] Sele) 





—c | —c| —c| —c} —c] —c| —c} —c} —c] 





\ 
\ 
) 
) 
\ 
\ 
\ 
) 
) 
\ 








«Ug gl Git Uj AS Lal ode ileai 1 








Si ga 





























SUE] cits | ate | ee L SOE 
oy) 

3 ; g Ct Aad OS pata) (il) AS lal) oda tT 
* ze * o ets 
i ; , ‘ ' OREN ASe ol) etd) (il) AS Lal! oda Ja sji-tt 
eetig gl 
: ; ¥ ‘ CS \Jpae gts) asin (il) AS Lal) baa (pina .ve 
On) 
° é y y ) « ASjLal) ode (oti) Lass: LA) gai 14 
° é y Y ) AS ball oda gat) Lente ide gui -1V 
° é , Y ) cotlaa Gi gla) ga Lpesdiud (il) AS jLall ode ap diti_vA 
° é y Y \ Auda gall GS) ga Lgatdinn) gill As Lal! oda ileai 14 
° é y y ) » AS shal) ode (gailj Lest Tau gayi -1- 




















pone eer 


SNgaal) ple Aisha) ob TSS Coil Gu Dball AS be Baga asiy Glatt (gil) CI lal) Gye Ae game ool Lad 
ed SU abl ga (BD) eng Ci lanll ode (le cial) ga as gf ANTE ge Aas sae had Ga (11) aby 


















































iL os 
3 . | Goa 
Bee} we 
Lala Bl ge Sel (54) ga lt L SGIE 
DuUeY! 
3 j . $ ; Bae Apc gi Hd getdin) (il) AS Lal! ode gan 
«jas a Ai le 
. : & : 4a83) (cA) rl) gation) (il) AS Lal) ode Gaius -¥Y 
° é y y ) «Voie peti) (ill As Lal) oda las dal 11 
A233) u 6 < eee * s. * tei - 
4 ‘ y ¥ ‘ Ns 1 pronall ya 3S) able AS jLall ode (pind Vt 
leu 
* ae i o “ * a ml 8 
5 é y y ) gia ge le Lgetdtinn) (il) AS Lal Alaa ibe 
old ial) A 
° é y y ) 428 gil) 5 ca Jud AS Lal! ode Cat y 14 
° é y y ) «Baaa Age gh GIS Upasdiul (il) AS Lal} oda gash -1'V 
° é Y y ) «Ugg AB 9 ASU Lal ode ple slaty) _,tisay 1A 
° é i y ) . (UGLY de gives Lgity ds Lal) oda gasi_1'4 





«Gail ll uma 


ps Aida) 8 G5 83 sill uadLall AS le Ade og AE og UN) patally Adletal) GI ball Gye de gene (oly Lad 
co ABN Nga (5 i2) Qaeda gs Gl ylaal ode (ple ARH gp asc oj ATAH) go days dytat pa ys « CON) aba Sd) 
Ay OF ey 





























3 . | Giga ne 
\ , 
PH) age | alae ae us i) ual 
lala . atl gs 
Duy! 
, ; ‘ ’ ; 6 RGN gL) patel) JAI G gual (8 Artie wal £5 
im AS Lali oad Ala 
. ‘ y y \ gee) gM patel) LANs Cj geil) aad Jue - <1 
» Ausilatly ds Lal! ota aia 
; : ‘ ; ’ (pl AS Lal! 08a Abe co idl (oll pactall (¢ ghay-¢¥ 
» base AS gi CNS Gu dke 
; j ‘ : ' cpl AS Lal! ode Abe og iG) co) Jattall og gin -¢ 
«aD Lall Gua deal g AL Sais 
: ‘ , ‘ ' daddy AS Lal) oda Ade cs sid oll) petal juss -¢ ¢ 
» base Agllas! 
7 j ‘ ‘ AS lal} oa Abe oo UG) coll) yatall fli ge pigs eo 
» Cal belive 
A ‘ ¥ ¥ \ oak Ada 5 dl gh) patel) 5 fla ge cially £1 
aha gh buds AS Lal 
. ‘ y . \ oak Ada os dl gil) patel) 4 fl ge Civaily£V 
« Cala 5M gee aglaled (8 Cibaltty, As Lal 


























gly ll una 


SN paull (te Aida) ob ESS coil uDhall As bal Ay aye Ce ad Goll Cl lal) Ga de game ols Land 
oY aN Sym (pila) Qeagy Gl plant! oe ls ALAM ge pas gj ALA ge da ja se dad ac (11) aby 
Aly OF 















































3 . | Geet 
\ ‘ 
FH) sige | apas | 2 | te C4 baal 
Lala z SH ga Je 
Duby! 
° é y y ) Aa Mal) B pall (8 AS lal} ode co pid -£ A 
LS la Cua Wee Cee pS) AS Lal} oda oc di 2 4 
° é ‘ Y ) ee es 
oUt a8 coll Gu DLall 
° é Y Y ) “ AS jLall oda 6) pds | paiudtl co gil -0 
° é x y ) «AS skal) gt ( Lill ge) Leake audi wis) -0 | 
° é y y ) «ok Aad Jaca) UG ASU Lall ode padinl 0 ¥ 
° é y y ) undead) LS La Cpa La ps Cpe AS) AS jLall oda Gaal -0f" 
: ‘ y ¥ \ Aue gl Lad (iad 6 aly gf GAY) sai Gith 14) 0 ¢ 
. AS Lal) ode ¢) dy 





dai yl Guth ciliate: ulna pnd 





BY postin Cpl ibilsetll S6D cyl pokiell Guo oS pel cotall detill poled (Vy deo Ds Gag ub 






































: eal) dd Gaal pid 

( ) 0s 

- esl 
Ce! 
( ) ApagS ui 

ais hee 
( ) Avald 
() Uypdalag Le gf Aale Ay itt 
( ) Cota sh Gaga ysl TENE Ro) 





( ) Lis Cilia) yo 








( ) Ads TY Ge dil 9 VV 





( ) Ada TA Ce dg FY Dedf 





( ) Gghle g Ai YA Gye 














( ) Lge agin Os ya Sal 
() Quptagia dees toes oe Saal 





( ) — Gugii agin Vere Ga is) 








fed lend Salpiall peal 9 


_ NBEKio Leatieyen Heir rales ACO: © itp SEPZ 


[Aye agin | Swed [Ase ate | vee [ws | CocaCola | ' | 


per | pete vo oO), peat | ow | vv pervs | v4 
[ee 


ef 
CN jugs £Y,es 2\,¥) zy,éy £é,)) 
= 


Tae cs SE ee McDonald 


glk 
PEE ee 
potyro [vere wa fT vty | Marlboro | + _| 
por ff vy ery fT vert | Mercedes | \'_| 
fr SEN AE al SSP Ee 
Ve 
a arr 
eee fe 
PPR I NOT I es MWY] 
povers [sent fT very fT veay [Honda | 14 _| 
JF Wie Ei se Ss |S Ford = 98] 
SZ a 


Ee) iN) 2 a [ere | | 


Eye YA Papel =| te) 
Pape Nesoare 
ee ee ee 


\o,e¥ vr \.,0¥ f vy.sae | Merrill YN 
Lynch 


ee 
ee ae eee ae eee ae 
Loe 


aS 


alate) citala, | 


j 
if 
ey 


A ganas 


Wy 
Wy 


58 
eee 


ee | 
a 
ee 
as 
aa 
ee 
ee 
ee 
je | ew 
Sa se Gand Ee 
a 
ee 
SS 
ne ee 
[Saree 
ss 
ae 
L sat ctisie | uaa | 


Ct 


gis cl Latin 


Tr 


- 
a 
|, aa] | a0 | y 4,VA J.P.Morgan ve 
fei 


pe | eee | 
Sa | a 


co ; ae | 
pe ee | ee 
SS a a 


Vay 


Adal) Ci) gai 
Au gal 


ft | hs 


| aga CLL | 





| Kl | 

| Sl | 
ea 

| Kl 
ple 
Wi 


coh ( Stud BYg2 Ubyle ) Ay lal! dled) dat 


£] € 


ale, 
f nF 
an 


EE 
¥ 


ea 


hele 
Fleer 


: 
wh 
b. 


Ct 
2 
' 


ry) 


§ 


\_ppalSc 


Ct 
f 
Ct 
fh 
— 


Ct 
é 
fh 


ee 
¥ iE 


% ict 

ey. 

Ble 
él: 

fq 


5 
Fie hy 


Aaa 


CG 
& 


Zz 
\% 


Ap % 

Tee 

“TF E 
G 


ely 
EE 


E 


ll 


, , Y,¢ , ; 
deat Sons a a 


fee : 
. 
: 








Y4A 





pel atsy | tw [ove fet) ory fens || Reuters | vs | 


pea 
ere 
Pewee | GA [inv Poet [ones [ore [ae [or 


[AAS Sia Mpa NN NE NAS ete) time 2) 
ee ee 


Pe Poe [oe | Doo [my [oo 


eee re tora 
[suis fou Pore Pore for ea: | Panasonic |__| 


Laci : 
: a oe 1S yal a Lie | feees| | AOL | Fae | 
Ags Peer ui 
a [ Algas Gly pita | & 


Sse Se eer 


Aud gas Gila g pia 

198 a Lites 
eee 
ASS SS SS Ee 
eee eo ie ee a 
ee 


epee 
i Se ee 
aad ee ee ee [| CARTIER | 


ae 

a 

rae Sef= [= Poe l= 

9 eSUaa« Gti) Lully ay 
(gaa 

ausiugase | [ie Pony Pee [iver | soomg | 


ee a ee 
ee ee ee eee 





a4 


Source : 
* BusinessWeek.(2004)" The 100 top brands: here's how we calculate the power in 
name" , Special Report , Augest.2, pp.68-71. 


** Business Week.(2002)" The best global brands : businessweek and interbrand tell 
you what they’re worth", Special Report, August .5 ,pp.92-99. 


: = ia fa PUN PID Z 


» eS GY 99 Sule) Ge SiS) Ayla Lda) Lad Gy Sy 1 
_ Apalle 4y lai! LOL Gy 5S GJ -Y 
| Aste Abell y dds gull Wolly GS gf -T 


jae Gull gle lls y Labaiall 8c SY) Spee! ani 4d pb Quid 4p Lei) 4.0! ani ai, 
, Ciitiawall (68 Load gh cinall LY 


CpSlgineall sy Cua Ga Ay lad dade dite ple) qui iy dail: (1) aby Gala 





alge) 8 cus ill 


SUG! Slax 
Yard Yuul iad 


as a ae 
eon] — — | — 7 | 1 | eprtong tere 
[ect A Canon Office Copier _| 
[ae Pe Yahoo 
fh ie | 
Pot RitzCariton__ 
[Pt te SEG 
ea rr 
Pag ae fe ea 
[gee Motorola Mobile _| 
a ee 8 Crs) 
|e | ee 

6 gd itil YY Sony ERESSON Mobile 
a roe 
eS See 
Poe Miler Light ___] 
Se 
ee Sn ee 
ee a ro 
Po te te Mot 
en eee ee 
a 
Po ton 





i 


1 








SLi) Jlas pee etc) 
| 
[Apacer fe te et ed 
pate ee Pee arger 
fey fe Tee eBlue 
i NS Te age —__ 
[Aa atte Pte tv Sears Stores 
jc Sheraton 
[tated Sey chee | Ate ye [ve Fox & Friends 
a a ee ee ee eee 
pa eve Exon 
[sab dness | (DNL) YeA [| te EL DA LAirborn Express _| 
Poe Edger Rent A car__| 
[chi Ate et) ke Subway 
fg ogg = |) 
poets Texaco | 
[nol chee ee PAL Poland Spring _ 
Chern 
Pa tet ve Penny 
[Sista uals cai ghye [et Expedia’ 








TET 

7 
ee 
Poy Amoco 


Source : www.brandkeys.com 





: KeqEt GDZ 
: HRD Z 
Ling Sat GRETA Gj CAA ede KGa Gy Galy ne C5 pied df De NUE Lb 
lexdde ydee'f fiffok 2 prin fepf ltuiigif | 'ot OG yk fp idaf | AAG DK Gade 
KGa | HAL fest KID. ledidpas 5A Wf yOHege KGDLEDR PCA! HZ 
. © db eGee 


: KEGERITDZ 
: HAS LUFGZ OSt off BMdes Gl Oz 
b +QpoAf GaSe EG Rl + dzeDZCAF ORBYN; 
P + aif Gea OER t hee HAy ORBYNj 
b + @cBif Gatti ER + hee ORB YNj 


bi +ofulr Gigs @ERf t dz f SABYNj 
bi ofle GAs @ERf t dz CABYNj 

P enfbiaofelp+ anit LEAT 1G PERF t ize ZAG ORBSYN; 

Peni Ox hd +ofaiht ade At PEERS t ize TAF OnRy Nj 


: KGXEs dic 
+E Rt deD My | BAemdP dB fifok- ¢ 
CRRA! GA CAF | Aexe yee y deK- D 
vy! +RULBy IRA Lift @GK+ daz LAER O Lint KGdRIT YUU YT Lj HZ euzkf - d’ 
. + of OSLERMAF > hide L HAA j 
+E RF + za LAF | A Ses Acthif Kjetdy eAhifiok- D 
. GhoyT ARF DE ORF NEY | PEATE, ANf LW ZActaclar A- 


: KEGEE NE 

+005 U Aeaf octyl aa) fefif 242k 

. Gj CAF At @G Rf | dia AR ySEIP Lind pc poe + iz fy AK: UNIEE ARIE 
. Gj CAF A QE Rf t cee EK aif YaAE Lino mpd Ney + IZ pyAK: T AIRE ARIE 


Yee 


. Gj CAF At @Gef t dizi calf ySF Lino ind Hef + iZ fyAK: KYRGE AE 

. Gj CAF At eG ef t da ofalyt cif Lins Nay + aiZ PyAk : UNIFE ARE 

. Gj CAF At @gey t dizzee nif Lins pd Nest piZ PAK: 2 DARE AE 

CHAR A ania ofalp ani LAT If Lino ind Nes + wiZ MAUK: 2 Gpelfe poaF 
. +@G RF +dzzDZ 


A enidf OxpAda tefalp t ay At PF Lid mA Nes + piZ PAK: UJEEE Pome 
 +@GR deo Ay 
: Aide 
: OBIE Gia +rO RELY Lh Fife'f | !ofT Jef KIAK 
Kee Iho KGRH YOO CAI BZ hhabeegef RGD HRA ySEHP OnK- ¢ 
KG lipo KGdH YOO CAI BZ hhobeger KGEeD ER aif EHP ork- D 
KG lpi KEK YOO CAI Bo mabe KGaeD ie caf ySAP OnK- di’ 
. KF Ibo KEdHF YOO COAT BE hhobeG er KGeD Bo folF iif OmK- D 
. KE Ibo KEdH YOO COAT BE hhobeGe KGaeDBefur Ln If erak- d 
Ono cfalh anit LEAT |r mabeger KGaeDK Gag YUO CA en - E 


OxpAda sepa} aol A CPG Mabe K EDK GAH Y UO COA e7a- & 
. enrde 


: LUFT NE 
DEKGIR & YAKA KUPGAKEGA LALLY ARGEE jf Proved ledeu -C 
Le yea If +e OGLE NADA BER t det Gy DH API pIZ + @fedkf ONS 
. S2PUf SE NIA @ BUF 
fA Gi NAPPA F Gen LH DI cDLRE Rt dietf GpigZOe + Kaif ySGF ofatity- € 
_ Np GBAOR > 6 GU Aezdapl aa ajzy Kia 
5A ff @ YAY Gdid2GboyiiP LuA@G ef tdzeDVecsf ySH | 7+ af - D 
ADge 2G gOSGefpl BAA A DEGIA DIL PT LE atenf | GEABHepPA2 frit df 
tz CAT | Geof O51 GheALU ydif YEP IANIKIG | @ UDbiR ang A Dips pip 
+@GRF 
GIZA/T od OR YGF: GinekyUP Lpz@G hut +udzeDii+eriP cia|'f Ge - d’ 
Net A NERDI RF 24 If ye GOS SUGF IAN Liaetry IRA YAR Om If yet AGH BA Af 
. (tec UE UF RDA) ySEIE OG QLUS DARE OF If LIREZTO 
Leinif SAR dive Off + ROGGE Ay Ade DBP Rf yirP LOAARGE Leann eel - 
leABLD if +5er Ubu Ade KORE RAR2 LU If ANIL @ > tde2 OF CSyA Me 
|| DAL ABER RF oiéztf Bin 2 AR DEOL Dy noi CUBA p= hodKRGE Gio 
yay Rf + did LeePUF yofedisintp Teng mA Gian OONKP Die A Giza ZED 
. Hofole Gpty | BAAD DZ AGE enipaf+ ahs) JD j 
Dae k \ adap AX tidy deKA Ice UF At GOFt @ LBP foe Gate moneda NF - 
NB BAKA he ed leAT 1Gi2n fel || OFS NRAK || IBA df Aol} Beeb nd OOPAE!GT 2 
LHZAD SOR on Guy DaRf A Gis A lady OSenidf laGhy teelf At ofelf azddz 
[poAdzGNR LEAT 3B2 Ailedde lof KfRt RGR KGzzf ydiolGofA | @GKt dz 
. OndZOSlead et RGR K Gif ln AAR dE 
NREA Yar if #| OGLEEBE A || DEE yl2 OYA + OR} | Enid Of Ady @AIK- E 
Y¥ecdfpNij KG Aezdy LUD fe NFeNkK LUZ GAOADE Hoch) u feat f CHjAD 
At GU OF Y RuroGeTif QfepHEF yip> hd ELW2ip FZ U' feat fA trauinfto 
GEOT Uf Gol Baan! De LAS Diag || IRI If Ser UBT hai gy At ecatf 
. D2 YETHDY BABE LRKA || DE BY LF KEGUEA KEE Rf A LJAUES Bis 


: HORST ACOGE 
. Gj CAF I BA@ER t dizlf LE yAoRf Gen Lid+-epapeOPazech1 fep- C 
+E RE +deeD ZAR BARGE OXHEUS 27D fep- E 
NIG YUP GiPPR OORf+ GR KGZf yd DE Ap GET SOR KGuz'f yYETDBhok- D 
Oey 
COAF | BEpopAy Nige2 Of Lax +eGar KGZf LinyAQDH DET Aza 27D d’ 
. +@G Rf +dzzDZ 





AIN SHAMS UNIVERSITY 


Faculty of Commerce 
Business Administration 


An Analytical Study of Factors Affecting 
University Students Loyalty to Non-Durable 
Shopping Branded Products 


Thesis to Obtain 
MASTER DEGREE IN BUSINESS ADMINASTRATION 


Presented By 


Mohamad Saleh Alkhedr 


Supervised By 
Dr. Amr Hassan Kheir-E]-Din 


Associate Professor of Business Administration 
Faculty of Commerce 
Ain Shams University 


2005 


Research Abstract 


Introduction: 

It is the excessive care in the business field for the brands, the loyalty for 
them, and the extreme competition between the organizations in order to keep 
the customers has forced the researcher to carry out this study. Such study 
aims at specifying factors affecting university students loyalty to non- 


durable shopping branded products . 


The Problem of the Research: 
The problem of the research was drawn up in the following questions: 


1. Is the loyalty for the brands affected by its functional benefits? 

. Is the loyalty for the brands affected by its emotional benefits? 

. Is the loyalty for the brands affected by its symbolic benefits ? 

. Is the loyalty for the brands affected by its perceived value? 

. Is the loyalty for the brands affected by its perceived quality? 

. Is the loyalty for the brands affected by the store image? 

. Is the loyalty for the brands affected by the service and the 
dealings of the salespeople? 
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The Aims of the Research: 


1- To determine the factors affecting brand loyalty. 
2- To know the rate of the university students who purchase only one 
brand and this is pursuant to every kind of clothes mentioned in the 


research. 

3- To determine the effects of the demographic variables on brand 
loyalty. 

4- To put a group of recommendations according to the achieved 
results. 


Research Hypotheses : 


The research is focusing on examining the following hypotheses: 


The First Hypotheses : " There is a positive relationship between the 


functional benefits of the brand and the loyalty to it". 


The Second Hypotheses :" There is a positive relationship 
between the emotional benefits of the brand and the loyalty to it ". 


The Third Hypotheses :" There is a positive relationship between 
the symbolic benefits of the brand and the loyalty to it ". 


The Fourth Hypotheses : " There is a positive relationship 
between the perceived value of the brand and the loyalty to it ". 


The Fifth Hypotheses :" There is a positive relationship between 
the perceived quality of the brand and the loyalty to it ". 


The Sixth Hypotheses :" There is a positive relationship between 
the store image and the brand loyalty ". 


The Seventh Hypotheses ." There is a positive relationship 
between the service and the perceived dealings of the store's staff and 
brand loyalty ". 


The Results: 
The study has reached many results, the most important of which are: 


1. The loyalty of the university students for the clothes' brands is 
affected by the functional benefits of the brands . 


2. The loyalty of the university students for the clothes' brands is 
affected by the emotional benefits of the brands . 


3. The loyalty of the university students for the clothes' brands is 
affected by the symbolic benefits of the brands . 


4. The loyalty of the university students for the clothes' brands is 
affected by the perceived value of the brand . 


5. The loyalty of the university students for the clothes' brands is 
affected by the perceived quality of the brand . 


6. The loyalty of the university students for the clothes' brands is 
affected by the store image . 


7. The loyalty of the university students for the clothes' brands is 
affected by the service and the dealings of the store's staff . 


Recommendations: 


1- It is necessary to care for the characteristics of the product, whether 
color, size, style, and variety as they contribute in the continuation 
of the relationship between the consumers and the brand represented 
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in their loyalty to it as well as it represents the main rule for granting 
them further benefits. 


Emphasizing the emotional benefits granted by the brand to the 
consumer as a result of using it, and the emphases of the commercial 
campaigns on the feelings and sensations created by the brand . 


Emphasizing the symbolic benefits of the brand by showing its 
suitability to the style of the aimed market and their ability to 
express their character and position. Moreover, to emphasize its 
ability to show their elevation, elegance, and attractiveness as these 
benefits are the most important factors in affecting the loyalty for 
the brand. 


Increasing the perceived value of the brand through preferring the 
benefits acquired by the consumer against the paid price by 
esteeming these benefits in comparison to the price he pays and 
makes him feel that the paid price is less than the total of the 
benefits (functional, emotional, and symbolic). 


To care for the quality of the product through using the adequate 
initial materials suitable for the quality standard needed in the 
clothes' category since this category is effected by the trends of the 
fashion in addition to that the lifecycle of the product (for the 
clothes) is relatively short. Also the quality standard of the brand 
shall allow the consumer to depend on it, and not to let him down as 
a result of its bad quality and to show a great care towards the final 
stages of the manufacturing because of the importance of the 
material appearance of the commodity over its perceived quality. 


To care for the design of the store concerning the furniture, lighting, 
clothes' organization, and aiming at designing a planned message 
that is directed towards the consumer and which makes him notice 
the store in a desirable way. As well as to generate the sense of 
relief, the desire to visit the store whenever he makes shopping, and 
the commitment of the stores that sell more than one brand to sell 
the brands that have close quality in an aim to create a unified image 
of the brand's quality in the store. 


To train the store's staff on the method of dealing amiably with the 
customers and not to make any pressure on them while showing 
them the clothes or to repine as a result of trying a great number of 
the exhibited articles as the consumers are willing to try a number of 
pieces before taking the decision of purchase. This is because of the 
social, symbolic, and psychological importance of the clothes, in 
addition to training them to have the ability to give advises 
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concerning the colors, designs, sizes, that are suitable for the 
consumers and to help them in general. 


The Suggested Researches: 


1- Studying the effects of the perceived risks as a result of changing 
the brand on brand loyalty . 

2- To study the effect of product involvement on brand loyalty. 

3- To specify the type of the relations made by the consumers with 
the brand that they use during their day. 

4- The effect of the consumers’ seeking for variation among the 


brands of the same product on brand loyalty . 
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